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Quality 

must  he  sold 


TWICE 


CURRENT  Association  advertising  is  selling  women  on  canned 
foods  quality.  These  women  will  stay  sold  only  so  long  as  the 
canned foods  they  get  in  the  store  live  tip  to  the  promise  of  the  advertising. 

Quality  must  be  sold  twice.  First,  the  idea  of  quality  must  be  sold 
to  the  consumer.  Second,  the  wisdom  of  handling  and  pushing 
only  quality  merchandise  must  be  sold  to  the  trade. 

You  have  canned  foods  to  sell  of  the  finest  quality.  You  cannot 
afford  to  be  influenced  to  sell  or  pack  any  other  kind.  Nor  can  the 
distributor  afford  to  be  interested  only  in  price,  and  allow  his  label 
or  his  good  name  to  be  weakened  by  handling  the  kind  of  canned 
foods  that  will  not  repeat. 

It  is  up  to  you  to  impress  on  your  trade  the  wisdom  of  buying  and 
selling  quality.  Women  are  expecting  quality.  Everyone,  from 
canner  to  retailer,  will  profit  if  she  gets  it — lose  if  she  is  disappointed. 


NATIONAL  CANNERS  ASSOCIATION,  WASHINGTON,  D.  C. 


Above — A  fuUpai^ein  Jan  nary  9  Saturday  Evening 
Post;  February  McCall's  and  Good  Housekeeping. 


Below — A  full  page  in  Jan  uary  ?.?  Saturday  Even  ing 
Post;  February  Ladies’  Home  Journal  and  Woman’s 
Home  Companion. 


.  \itu’  i.s  the  lime\ 
H)  watch  their  diet 


THE  UNITED  STATES  PRINTING  &  LITHOGRAPH  CO. 

55  BEECH  STREET,  CINCINNATI,  OHIO  98  N.  THIRD  STREET,  BROOKLYN,  N.  Y.  439  CROSS  STREET,  BALTIMORE,  MD. 
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Sowoo 


-UN  HOlt 


ftEANS. 


FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB 


Modern  merchandising  puts  a  big  responsibility 
on  your  labels.  They  must  identify  your 
product  distinctively;  they  must  have  consumer 
appeal;  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  labeling  machines. 

"U  S"  produces  labels  that  meet  ALL  these  re¬ 
quirements.  "U  S“  is  a  nation-wide  service,  with 
sales  offices  in  sixteen  cities,  and  production 
plants  convenient  to  you.  it’s  good  judgment  to 
confer  with  "U  S"  on  your  label  requiremeets. 

Write  “U  S”  Today. 


TRADE  MARK  SERVICE... Before  adopting  new  brand  names, 
make  sure  they  are  not  already  in  use.  Failure  to  do  so  may 
result  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  800  MILLION  CANS  PER  YEAR 

V  MAIN  OFFICE  > 

BALTIMORE  MO 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT  *** 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  It7  DOUBLE-SEAMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO,  U.  S.  A. 


NO.  51  ROTARy  DOUBLE^AMER 


NO.  1>1  DOUBLE-SEAMER 
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A  Saving  in  Cost 
amounting  to 
$8,836,817.09 

has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 

Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO.  ILL. 


MODEL 


Judge  Syrupers 


Vacuum 

Syruping 


time 


No  guess 
work 


Automatic  .  .  ■ 

Self  Cleaning 

The  surface  of  the  blanching  water  is  auto¬ 
matically  skimmed  every  two  minutes. 

Built  in  9,  12,  15,  18,  21  &  24  feet  lengths. 

Writ*  Us. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


No 

exhaust 

Boxes 

Proper 

vacuum 


Are  the  same  as  model  “A”  except  each 
valve  is  aatomatically  connected  to  a 
Central  Vacuum  Pump. 

The  advantages  of  drawing  a  vacuum  in 
a  can  filled  with  fruit,  before  ilUing  with 
syrup,  lies  in  the  fact  that  the  air  or  gas 
is  drawn  from  the  cells  of  the  fruit, 
which  allows  the  syrup  to  enter  under 
vacuum  and  fill  these  cells  without  mar¬ 
ring  the  fruit.  The  Judge  Syruper  -  using 
the  Cutler  Method  of  concentrated  syrup,  - 
makes  the  ideal  combination. 

The  can  is  sealed  tight  by  the  rubber 
ring  in  valve.  The  can  lifts  the  valve  and 
connection  is  made  to  the  vacuum  port  - 
after  the  vacuum  is  drawn,  the  syrup  port 
is  opened  (all  the  while  the  can  is  held  un¬ 
der  vacuum)  and  the  necessary  number  of 
ounces  of  concentrated  syrup,  to  give  the 
required  cut-out,  are  run  into  the  can.  The 
can  is  then  discharged  and  goes  thru  the 
Water  Adder,  where  water  fills  the  can  to 
desired  head  space  and  the  can  enters  the 
Vacuum  Double  Seamer  to  be  sealed  un¬ 
der  vacuum. 

With  the  use  of  concentrated  syrup  and 
added  water  no  time  is  lost  in  changing 
from  one  grade  of  syrup  to  another.  Sim¬ 
ply  raise  or  lower  the  Measuring  Cups,  the 
Indicator  tells  yon  when  you  have  cups  set 
for  the  number  of  ounces  required  per 
grade.  This  is  done  instantly,  no  empty¬ 
ing  of  bowl  or  valves. 

In  this  manner  can  give  the  required 
amount  of  syrup  to  suit  the  condition  of 
the  fruit  -  thus  maintaining  uniform  cut¬ 
outs. 

Makes  as  many  changes  in  grades  per 
day  as  is  necessary,  10  or  100  -  no  loss  of 
cans  or  time  in  changing  syrups. 

Ample  time  is  allowed  for  drawing  the 
vacuum  and  filling  the  syrup.  All  cans 
are  filled  uniformilly. 

By  the  use  of  mechanical  vacuum  in 
syruping  and  closing  the  cans,  much  space 
is  saved,  no  steam  or  exhaust  boxes. 
High  speed  without  slopping. 

Any  number  of  inches  of  vacuum  per 
can  may  be  had,  insuring  against  Flipperg 
or  Puffed  ends. 

MODEL  ••C” 

Is  the  same  as  model  “B”  except  it  is 
fitted  to  use  straight  syrups. 


WCANNING^  MACHINERY 

CtSbisletMor^OampleleCamiliiqnfBa' 


E.  J.  JUDGE 

Syrupers,  Clutches  and  Timers, 

P.  O.  Box  238  Alameda,  Calif. 
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. .  O)iviiion  of  the  . . 

PHILLIPS  PACKIIVG  COMPANY.  Inc 

Packers  of  J?hillips  Delicious  Qualiitj  Canned 

CAMBRIDGE  •  MARYLAND,  L.S.A. 


QUALITY  SEED  PEAS 

Conners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  ix)ssess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  COMPANY.  Inc. 

Brokers  and  Commission 

Gunned  G'ooJs  an^  Ganners  SuppLies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  L).  S.  A. 
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Carry  , 

ON/ 


CANNED  Foods  for  Christmas  went  “Over  the 
Top”  because  everybody  took  hold  of  the  idea 
and  we  quickly  had  an  enthusiastic  and  hard  work¬ 
ing  organization  ...  in  which  the  majority  of 
Canners — Brokers — Wholesalers  and  Retailers  did 
their  part  of  the  job  well. 

We  proved  to  ourselves  what  organized  effort 
could  do. 

A  good  job  has  been  done,  but  this  is  no  time  to 
settle  back  with  satisfaction  and  believe  the  fine 
advertising  that  is  appearing  will  carry  on  for  us, 
without  our  co-operation. 

It’s  up  to  every  one  of  us  to  keep  the  splendid  or¬ 
ganization  going  at  top  speed  .  .  .  this  is  no  time  for 
laggards  .  .  .  each  one  must  continue  to  do  his  part! 

Retailers  everywhere  have  watched  the  Christ¬ 
mas  Campaign  earn  greater  Canned  Food  profits 
for  them.  We  must  capitalize  on  our  opportunity 
and  increase  our  efforts  to  encourage  them  to  build 
even  greater  sales  of  Canned  Foods. 


A  sustained  drive  right  now  to  get  Retailers  to 
devote  more  of  their  selling  efforts  to  Canned  Foods 
will  yield  even  greater  returns  than  did  the  Christ¬ 
mas  idea. 

It’s  time  something  was  done  to  divert  the  selling 
attention  of  the  Retailers  from  perishables,  and 
direct  it  toward  non-perishable  Canned  Foods. 

Plan  right  now  to  have  your  men  see  every  Re¬ 
tailer  in  your  territory  and  sell  them  on  the  idea  of 
dividing  their  attention  between  perishables  and 
Canned  Foods.  Carry  sets  of  the  new  newspaper 
matrices  and  see  that  every  Retailer  uses  one  or 
more  in  his  newspaper  advertising  each  week.  We’ll 
gladly  furnish  them  absolutely  free — all  you  can 
use  to  good  advantage.  The  main  thing  is  to  be  sure 
they  are  used. 

Start  the  New  Year  off  with  a  renewed  determi¬ 
nation  to  make  the  National  Canned  Foods  Ad¬ 
vertising  Campaign  earn  greater  dividends  for  you. 

Carry  on! 


Order  these  Free 
Newspaper  Matrices 

NOW 


Canned  Foods 

Picked  Fresh  and  Packed  Fresh 


NATIONAL  CANNERS’  ASSOCIATION 
1739  H  Street,  N.  W.,  Washington,  D.  C. 

Please  send  us _ 


Quantity 

of  the  free  newspaper  matrices. 


Name- 


Address- 
City. 
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EDITORIALS 

More  straws— The  canning  industry  will  be 
pardoned  if,  in  trying  to  see  some  way  through 
the  gloom  which  pervades  the  business  situation, 
it  seems  to  grasp  at  straws,  for  that  is  the  popular 
pastime  now  with  almost  every  activity  of  life — bank¬ 
ers,  governments,  business — they  are  all  grasping  at 
straws  in  the  hope  of  finding  some  solution  to  the 
problem.  Possibly  no  man  has  ever  before  heard  so 
many  men  say  that  they  cannot  fathom  the  situation ; 
cannot  see  their  way  out;  cannot  feel  any  surety  in 
planning  anything.  And  these  are  not  the  nit-wits, 
but  the  brainy,  commonly-called  good,  business  men  of 
the  nation.  But  that  does  not  indicate  hopelessness. 
They  are  far  from  hopeless,  but  there  are  so  many  con¬ 
flicting  angles  to  the  present  situation  that  they  can¬ 
not  feel  certain  how  to  proceed. 

When  have  the  canners  ever  faced  such  an  uncertain 
situation  as  this  on-coming  season  ?  Can  they  operate 
at  all?  And  if  they  can  squeeze  by  on  the  financial 
question,  to  what  extent  should  they  operate  in  order 
to  be  sure  not  to  be  caught  next  fall  with  a  lot  of 
goods  which  they  cannot  sell  above  cost?  The  inclina¬ 
tion  will  be  to  tell  the  canner  to  go  to  his  financial 
adviser,  ask  his  opinion,  and  then  follow  it.  Unfor¬ 
tunately  the  prestige  of  the  bankers  has  fallen  badly, 
and  is  in  low  state  today,  because  the  bankers  have 
not  only  not  stood  like  rocks  of  Gibraltar  during  this 
financial  tempest,  but  have  proved  to  be  as  weak 
humans  as  any  other  set  of  men,  and  actually  more 
afraid  than  the  business  man.  It  will  take  a  long  time 
for  the  banker  to  get  back  the  prestige  he  has  lost, 
if  he  ever  again  becomes  the  financial  wizard  and  super¬ 
man  he  was  worshipped  as  for  so  many  years.  And 
so  there  will  be  an  antipathy  on  the  part  of  canners 
to  go  to  him  for  such  advice,  as  the  canner  will  feel 
sure  he  will  throw  a  wet  blanket  on  all  suggestions. 

But  the  canners  have  to  have  money,  if  they  wish  to 
operate,  and  they  cannot  expect  the  can  companies,  and 
the  machinery  men,  to  act  as  bankers  for  them  to  the 
extent,  at  least,  that  they  have  done  in  the  past.  The 


accusation  that  the  canners  have  always  operated  upon 
a  shoestring,  and  that  the  industry  has  always  been 
woefully  underfinanced  is  not  wholly  justified  and 
never  was,  at  least  in  the  past  ten  years  or  so.  Exclud¬ 
ing  a  few  small,*  compact  industries,  the  canning  in¬ 
dustry  stands  as  well  as  any  other  in  the  country,  and 
the  present  depression  has  proved  that.  Bad  as  the 
price  recessions  on  canned  foods  have  been  or  are,  they 
are  not  as  bad  as  witnessed  in  most  any  other  industry, 
not  as  drastic,  and  that  is  a  real  fire  test.  Look  about 
you,  note  how  other  industries  are  slashed  to  the  bone, 
and  you  will  feel  better  about  your  own  business,  and 
more  inclined  to  fight  back  and  to  deny  such  accusa¬ 
tions.  Before  the  crash,  would  anyone  have  said  that 
the  banks  were  underfinanced?  Yet  in  the  past  two 
years  more  than  3500  of  them  have  gone  up,  tieing  up 
nearly  two  billions  of  deposited  money,  the  property  of 
the  very  men  whom  these  banks  probably  told  were 
underfinanced.  Business  has  stood  this  sudden  and 
unparalleled  shock,  while  that  famous  thing  finance  has 
been  shaken  to  its  very  roots. 

But  for  that  reason  the  canners  will  have  a  harder 
time  than  ever  in  arranging  for  their  operations  this 
summer.  That  is  most  unfortunate  because  the  goods 
will  be  needed,  and  there  will  be  a  market  for  them. 

The  onus  of  demand  is  falling  more  heavily  upon 
canned  foods  every  day,  and  this  demand  must  con¬ 
tinue  to  increase.  You  have  all  noted  that  the  quick 
freezing  process,  which  many  canners  feared  would  put 
them  out  of  business,  is  petering  out.  In  luxurious 
times  of  free  spending,  when  the  amount  paid  for  a 
fancy  food  counted  more  than  the  food  itself,  a  thing 
of  this  kind  “went  over  big.”  But  the  equipment  to 
handle  it,  from  its  place  of  origin  through  all  the 
handling  down  to  the  kitchen  table,  is  all  new  and 
added  material  and  costly ;  and  that  is  decidedly  out  of 
style  now.  The  style  is  to  avoid  every  possible  expen¬ 
diture.  And  then  the  job  of  educating  the  housewife 
into  the  proper  use  of  these  new  frozen  foods  is  a  big 
one,  and  costly;  and  far  more  difficult  than  to  train 
them  how  to  use  a  can-opener,  for  instance. 

Again  in  the  matter  of  the  fresh  fruits  and  vege¬ 
tables,  which  it  was  said  would  put  canned  foods  out 
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of  the  running.  We  have  in  front  of  us  the  statement 
of  Mr.  Louis  Ruthenburg,  President  of  Copeland  Prod¬ 
ucts,  Inc.,  Chairman  of  the  Refrigeration  Division  of 
the  National  Electrical  Manufacturers  Association, 
which  says: 

“We  have  found  that  the  losses  of  perishable  foods 
in  retail  stores  in  the  United  States  amount  to  more 
than  $470,127,000,”  (in  a  year)  and  he  adds  that  these 
losses  are  for  the  better  class  of  stores  with  rapid  turn¬ 
over.  What  the  losses  must  be  in  all  the  stores  trying 
to  handle  these  so-called  fresh  vegetables,  etc.,  must  be 
terrific.  You  have  witnessed  it  a  hundred  times,  but 
probably  never  thought  about  it :  the  storekeeper  forced 
to  sort  over  a  crate  or  box  to  get  you  even  passable 
stuff,  the  bulk  of  it  being  ready  for  the  garbage  dump. 
Do  you  think  those  retailers  will  stand  such  losses  now, 
or  that  they  can  cover  the  losses,  as  they  were  for¬ 
merly  able  to  do,  by  charging  sky-high  prices  for  what 
they  can  sort  out?  No,  to  both  questions,  and  you 
know  it.  Not  when  he  can  hand  out  a  can  of  vege¬ 
tables  at  no  loss,  and  almost  invariably  at  a  good  profit, 
and  sell  every  cent’s  worth  he  bought.  The  retailers 
are  not  fools;  and  that  is  why  the  sale  and  consump¬ 
tion  of  canned  foods  has  increased,  even  under  decreas¬ 
ing  sales  in  other  merchandise  items.  For  they  are  in¬ 
creasing,  even  if  your  orders  have  not  increased  in  size. 
One  of  these  days  the  wholesalers  and  jobbers  will 
wake  up  to  this,  and  then  we  will  not  have  the  trouble 
now  experienced  in  selling  canned  foods. 

• 

These  are  some  of  the  straws  that  show  the  way  the 
wind  is  blowing,  and  it  is  not  an  ill-wind  for  the  can- 
ners  or  for  canned  foods.  Our  industry  trembled  under 
the  blow  but  it  did  not  fall  apart,  and  it  is  in  fine  shape 
to  go  ahead  strongly.  It  is  just  one  of  the  best  indus¬ 
tries  in  the  land  to  tie  to,  and  the  world  is  coming  to 
recognize  it.  When  this  enlightenment  progresses  a 
little  further,  capital  will  be  decidedly  more  lenient 
towards  it,  and  then  its  troubles  will  begin  to  fade  out. 

The  Blight  of  Taxes — If  the  settlement  of  the  present 
business  depression,  and  the  troubles  incident  thereto, 
are  to  be  left  to  the  politicians,  they  will  simply  never 
be  settled.  Talking  the  other  day  with  a  man,  old  in 
this  industry,  he  asked  if  we  had  noted  that  in  1914 
the  United  States  Department  of  Agriculture  had 
14,000  on  its  payroll,  with  an  appropriation  of 
$17,000,000,  while  in  1931  this  payroll  had  increased 
to  26,000  and  the  appropriation  to  $170,000,000!  Less 
than  double  the  number,  but  ten  times  the  appropria¬ 
tion!  And  the  U.  S.  D.  A.  is  not  singular  or  peculiar 
in  this  respect,  nor  is  this  sort  of  thing  confined  to  our 
National  Government.  It  can  as  easily  be  found  in 
every  State  and  municipality,  though  some  of  the  latter 
are  now  making  corrections.  But  why  expect  politicians 
to  cut  such  expenses  to  the  bone?  They  might  find 
that  they  had  sawed  off  the  limb  that  they  were  sitting 
upon.  Similarly  with  the  cutting  out  of  all  but  the 
absolutely  essential  operations,  new  building,  etc.,  so  as 
to  bring  the  Government  budget  within  (it  ought  to  be 
below)  the  scope  of  its  present  income?  It  must  be 
done,  some  day,  for  there  is  no  avoidance  of  it.  But 
not  while  the  politician  can  prevent  it.  He  prefers 
plastering  further  taxes  upon  the  people:  make  them 
pay.  The  more  he  piasters  the  more  he  slows  down 
business,  employment  and  the  ability  to  pay  any  taxes 
at  all.  Talk  about  “pegging”  prices;  taxes  “plug” 
business. 


Recently  we  received  a  circular  from  a  firm  of  ac¬ 
countants  who  specialize  in  income  tax  business,  and 
that  circular  shows  how  you  will  be  affected.  It  says : 

President  Hoover  and  Secretary  Mellon  have  both  recom¬ 
mended  to  Congress  drastic  changes  in  the  tax  laws,  changes 
which  would  increase  income  taxes,  increase  surtaxes,  increase 
estate  taxes,  decrease  exemptions,  and  impose  a  number  of 
brand  new  taxes.  Under  these  changes  there  would  be  about 
1,700,000  NEW  TAXPAYERS!  This  would  almost  double  the 
number  of  1931  taxpayers. 

Secretary  Mellon's  proposal  would  bring  back  the  income  tax 
rates  effective  under  the  Revenue  Act  of  1924  as  follows 
Corporation  Tax  Rates  increased  to  12^%. 

Personal  Income  Tax  Rates  ranging  from  2%  to  6%. 

Surtax  Rates  increased  to  maximum  of  40%  (present 
maximum  is  20%). 

Personal  Exemptions  for  single  person  cut  from  $1500 
to  $1000;  for  married  person  cut  from  $3500  to  $2500. 

NEW  AND  INCREASED  MISCELLANEOUS  TAXES 
More  than  half  the  revenue  required  is  expected  to  result 
from  the  following  NEW  taxes; 

Estate  Tax-a  super  tax  up  to  a  maximum  of  6%  over 
present  rates. 

Admissions,  10%  on  tickets  over  10  cents. 

Passenger  automobiles,  6%. 

Automobile  Trucks,  3%. 

Tires,  Auto  Accessories,  2^,^%. 

Radios  and  Phonographs,  5%. 

Checks  and  Drafts,  2c  stamp  tax. 

Telephone,  telegraph  and  cable  messages  costing  from  14 
to  50  cents,  5  cents  tax;  messages  over  50  cents,  10  cent  tax. 

Realty  conveyances,  50  cents  tax  for  each  $500  value 
over  $100. 

Tobacco  Products,  increase  of  16%%  over  present  rates. 

•  Stock  Transfer  Tax,  increase  of  1  cent. 

The  above  represent  the  general  recommendations  made  to 
Congress.  It  is  expected  that  there  will  soon  be  made  a  num¬ 
ber  of  specific  recommendations  covering  such  questions  as: 

(1)  The  elimination  of  the  capital  gains  and  losses  pro¬ 
visions; 

(2)  Special  taxes  on  insurance  companies  which  will 
double  or  treble  the  present  rates; 

(3)  Taxation  of  dividends  from  tax  exempt  corporations; 

(4)  Material  changes  in  the  provisions  relating  to 
depletion; 

(5)  Stopping  the  tax  losses  resulting  from  the  loopholes 
in  the  present  “reorganizations”  provision. 

These  and  many  other  important  specific  points  will  probably 
be  given  a  great  deal  of  attention.  Many  changes  of  the  great¬ 
est  significance  will  be  proposed,  and  more  than  likely  a  great 
many  will  be  adopted  in  the  new  tax  law. 

Are  you  listening?  Are  you  going  to  let  them  do  it? 
You  must  tell  your  Senators  and  Representatives  that 
you  are  unalterably  opposed  to  any  increase  in  taxes; 
that  cost  of  government  must  be  reduced,  not  taxes  in¬ 
creased.  Make  your  will  known  to  the  men  who  rep¬ 
resent  you.  Then  if  they  go  contrary  to  your  demands, 
they  will  be  responsible,  not  the  public. 

Think  this  has  no  bearing  upon  canned  foods  ?  Well, 
you  better  think  again. 

- f - 

BIG  FIRE  AT  SUMMERS’  PLANT 

ONDAY  night,  or  to  be  more  exact  at  2  o’clock 
luesday  morning,  January  19th,  a  disasterous 
fire  broke  out  in  the  canning  plant  of  Chas. 
G.  Summers,  Jr.,  Inc.,  at  New  Freedom,  Pa.,  and  before 
it  could  be  gotten  under  control  about  destroyed  the 
canning  department  and  most  of  the  storehouse. 

Fortunately  considerable  of  the  year’s  pack  had  been 
moved  to  Baltimore,  but  some  of  the  pack  was  included 
in  the  loss.  The  loss  is  covered  by  insurance. 

Mr.  Summers  is  President  of  the  Pennsylvania  Can- 
ners  Association,  and  was  obliged  to  attend  an  impor¬ 
tant  meeting  of  the  association  in  Hanover,  Pa.,  the 
morning  of  the  fire.  He  has  been  obliged  to  cancel  his 
visit  to  the  Chicago  Convention. 
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BEVOIV/NG  HOPPER- 


CLUTCH  LEVER 


AVARS  MACHINE  COMPANY,  Salem,  New  Jersey 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS.  BAKED  BEANS. 
LIMA  BEANS.  RED 
KIDNEY  BEANS.  WHOLE 
GRAIN  CORN.  HOMINY 
DICED  BEETS.  DICED 
CARROTS  Etc. 


FILLER 

Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No-Can-No-Fill  attachment  that 
works  perfectly. 

Fills  all  grades,  even  small  sticky 
peas  without  any.  variation  in  the 
fill.  _ 

Large  Brine  Tank  Insures  hot 
brine  at  all  times. 


PEA  ADJUSTMENT 


AYARS  Latest  Model 
New  Perfection 

PEA  and  BEAN 


r  LIQUID 
ADJUSTMENT 


STEAM 

COIL 


HAMACHEK  IDEAL  VINERS 


Of  all  of  the  mechanical  equipment  used  in  a  pea  cannery  none  is  as 
important  as  the  pea  hulling  equipment.  The  equipment  that  saves 
Peas,  reduces  breakage  and  permits  the  satisfactory  hulling  of  peas, 
when  in  such  a  state  of  maturity  as  to  produce  quality  canned  peas, 
is  of  utmost  importance.  For  this  reason,  Frank  Hamachek  Ideal 
Green  hulling  machinery  is  playing  a  very  important  part  in  the 
production  of  better  canned  peas. 


FRANK  HAMACHEK  MACHINE  CO. 
Kewaunee,  Wisconsin 

- Manufacturen  of - 

IDEAL  VINERS,  VINER  FEEDERS,  ENSILAGE  DISTRIBUTERS  and  CHAIN  ADJUSTERS 
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An  Improved  Set-Up  For  Condensing 

Tomato  Pulp 

Increasing  The  Quality  and  Reducing  The  Costs 

[Note — As  the  F.  H.  Langsenkamp  Co.,  Indianapolis,  has  the  exclusive 
sale  to  the  Canning  industry,  of  the  below  described  system,  the  report  of  actual 
experience  in  commercial  use  will  be  found  valuable  to  every  producer  of  con¬ 
centrated  tomato  products:  and  with  that  idea  in  mind,  the  following  is  given.^ 


INCREASING  the  quality  and  reducing  the  cost  of 
making  tomato  pulp  has  long  been  considered  a  vital 
problem  in  the  canning  factory.  Many  plants  dur¬ 
ing  the  past  season  considered  it  unprofitable  even  to 
can  pulp  or  they  reduced  its  manufacture  to  a  mini¬ 
mum.  This  was  proved  by  the  large  reduction  in  the 
sale  of  No.  10  cans  to  packers. 

The  cost  of  tomato  pulp  and  stock  is  primarily  in  the 
costs  of  the  cans  plus  the  steam  or  coal  costs.  With 
the  price  of  the  can  fixed,  the  individual  plant  can  look 
for  a  profit  only  by  keeping  steam  costs  at  a  minimum 
and  producing  the  best  possible  quality. 

Quality  is  determined  by  low  mold  count.  Color  and 
flavor,  which  are  a  factor  in  the  price,  are  best  ob¬ 
tained  by  quick  reduction  in  the  cook.  All  canners 
know  that  a  slow  cook  produces  a  brown  color  and  un¬ 
desirable  flavor.  To  decrease  the  time  of  cook  it  is 
necessary  to  increase  the  coil  surface,  or  increase  the 
steam  pressure  and  be  assured  of  good  drainage  by 
having  a  positive  pressure  drop  between  the  steam 
lines  and  the  return  lines  for  keeping  the  coils  free  of 
condensation. 

An  individual  trap  on  each  coil  is  necessary  to  niain- 
tain  a  lower  pressure  in  the  return  line  for  the  positive 
drainage  of  each  coil.  The  traps  must  be  of  very  large 
capacity  or  the  time  of  the  cook  will  be  retarded. 

In  a  recent  test  at  the  Morgan  Packing  Co.,  750  gal¬ 
lons  of  tomato  pulp  were  reduced  to  250  gallons  in  15 
minutes  with  tank  equipped  with  Langsenkamp  3"  Im¬ 
proved  Kook-More  Koils  using  two  No.  4  Stickle  Pop 
Valve  Steam  Traps  and  the  Stickle  Drainage  and  Boil¬ 
er  Return  pumping  System.  Compared  with  previous 
tests,  without  using  the  Stickle  Drainage  and  Boiler 
Return  System,  this  test  showed  a  reduction  advantage 
of  approximately  30  per  cent.  This  test  showed  evap¬ 
oration  at  the  rate  of  2,000  gallons  per  hour  or  16,600 
pounds  of  water  evaporated  per  hour  in  one  set  of  coils. 

To  evaporate  16,600  lbs.  of  water  means  that  ap¬ 
proximately  16,600  lbs.  of  steam  must  be  condensed,  as¬ 
suming  there  was  100  per  cent  efficiency  in  the  transfer 
of  the  heat  in  the  steam  to  the  tomato  pulp.  This  large 
volume  of  condensation  has  to  be  handled  by  the  trap 
and  returned  to  the  boiler  at  the  highest  possible  tem¬ 
perature  if  maximum  efficiency  is  to  be  obtained.  The 
short  time  of  the  above  cook  brought  an  improved  fla¬ 
vor,  color  and  quality. 

To  reduce  steam  costs  it  is  obviously  necessary  to  re¬ 
turn  all  of  this  large  volume  of  condensation  to  the 
boiler  at  the  highest  possible  temperature.  When 
steam  condenses  in  the  coils  at  125  lbs.  pressure  the 
condensation  leaves  the  traps  at  353  degrees  tempera¬ 


ture.  When  the  condensation  goes  to  a  tank,  feed  wa¬ 
ter  heater  or  return  steam  trap  vented  to  atmosphere 
the  temperature  at  once  drops  to  212  degrees,  the  boil¬ 
ing  point  of  water  at  atmospheric  pressure.  A  tem¬ 
perature  drop  of  353  to  212  makes  a  difference  of  141 
degrees,  or  141  B.T.U.’s  per  lb.  of  condensation  re¬ 
turned.  This  heat  goes  to  reboiling  the  condensation 
and  the  flash  steam  passes  out  the  vent  pipe  and  is  lost. 
To  boil  one  pound  of  condensation  at  212  degrees  tem¬ 
perature  it  requires  980  B.T.U.’s  the  latent  heat  of 
evaporation.  With  141  B.T.U.’s  given  up  by  each 
pound  of  condensation  coming  from  125  pounds  pres¬ 
sure,  for  every  980/141 —  7  pounds  of  condensation 
coming  back,  one  pound  of  condensation  is  reboiled  into 
steam  and  passes  out  the  vent  pipe  and  is  lost. 

Applying  the  above  figures  to  the  example  of  operat¬ 
ing  at  the  rate  of  one  hour’s  continuous  operation  on 
Langsenkamp’s  Improved  Kook  More  Koil,  when  16,- 
600  lbs.  of  steam  is  condensed,  then  16,000/7=  2,433 
lbs.  of  condensation  is  re-evaporated  into  steam  and 
wasted  every  hour.  This  is  the  same  as  operating  at 
75  H.  P.  boiler  and  wasting  all  of  the  steam. 

The  Stickle  Drainage  and  Boiler  Return  System  au¬ 
tomatically  maintains,  regardless  of  the  boiler  pres¬ 
sure  variations,  enough  drop  in  pressure  between  the 
steam  supply  line  and  return  line  to  maintain  good 
drainage,  but  eliminates  the  excessive  pressure  drop 
which  causes  unnecessary  wear  on  the  steam  trap 
valves  and  seats,  practically  eliminating  steam  trap 
troubles. 

The  Stickle  Drainage  and  Return  System  saves  95 
per  cent  of  the  regular  flash  waste  and  the  condensa¬ 
tion  is  pumped  back  to  the  boiler  between  330  and  340 
degrees  temperature.  This  combines  an  additional 
pumping  saving  of  about  2  per  cent  with  at  least  a  15 
per  cent  reduction  in  coal  tests  and  a  corresponding 
increase  in  boiler  capacity.  Further  savings  are  made 
by  returning  all  of  the  condensation  to  the  boiler,  with 
overflow  wastes  and  cold  water  make  up  practically 
eliminated. 

In  the  old  method  of  operation,  the  fireman  is  relied 
upon  to  change  the  speed  of  the  boiler  feed  pump  by 
watching  the  water  line  in  the  boilers.  When  the  cook¬ 
ing  unit  is  turned  on,  taking  at  the  rate  of  500  H.  P. 
from  the  boilers,  this  immediately  returns  to  the  feed 
water  heater  or  receiver  275  pounds  of  condensation 
per  minute.  If  the  boiler  feed  pump  is  operating  at  a 
slow  rate  of  speed,  this  large  volume  of  condensation 
soon  starts  passing  out  the  overflow  valve  of  the  feed 
water  or  tank  and  is  lost.  A  short  time  later  the  en¬ 
gineer  finds  the  boilers  requiring  additional  water,  the 
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Landreths’  Seeds 


COLONIAL  Boy  copyrnoHna 


Before  buying  Spot  or  Future  Seeds  write  us  and  let  us 
quote  you.  We  have  had  148  years  experience  in  the  growing 
ol  Garden  Seeds  of  all  varieties,  so  we  should  and  do  know  how 
to  grow  them. 

Have  you  tried  our  Certified  Marglohe,  Greater  Baltimore 
and  Bonny  Best  Tomato?  Certified  by  the  Agricultural  Depart¬ 
ment  of  the  State  of  Pennsylvania,  every  carton  bearing  the 
Pennsylvania  seal.  We  can  make  you  very  attractive  prices  on 
Peas,  Beans,  Corn,  Tomato,  Spinach,  Pickle  and  other  Seeds. 


fFrtfe  us  at  any  time  for  any  seeds  in  any  quantity,  of  any  variety  for  any  date  of  ship- 
ment  and  we  will  be  glad  to  qnote  you. 


Founded 

1784 


D.  Landreth  Seed  Company 


BRISTOL, 

PENNA. 


PATENTED 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  of 

THE  MORRAL  CORN  HUSKER 

Either  single  or  double 

THE  MORRAL  CORN  CUTTER 

For  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 
It  will  pay  to  write  at  once  for 
our  prices  and  further  particulars 


PATENTED 


Ilrbana,  Ohio. 

Canal  Winchester,  Ohio. 

Dec.  19th,  1931. 

Nov.  3,  1930. 

Morral  Brothers, 

Morral  Brothers, 

Morral,  Ohio. 

Morral,  Ohio 

In  1929  we  installed  five  of  your  Double  Huskers  and 

they  have  been  .so  satisfactory  that  we  feel  we  would  be  doing 

We  installed  four  of  your  Morral  Cutters  with  the  new 

you  an  injustice  if  we  did  not  tell  you  about  it. 

spur  wheel  in  our  plant  at  Canal  Winchester,  Ohio,  this 

These  machines  have  been  operated  three  full  seasons  on 

season.  Will  say  that  they  did  excellent  work,  machines 

a  repair  bill  of  $6.35.  The  machines  are  being  operated  at 

worked  without  scarcely  any  clogging,  although  the  com 

the  rate  of  80  ears  per  minute  per  side  and  do  perfect  work 

was  mostly  nubbins  this  year.  They  gave  a  good  clean  cut 

without  any  loss  of  time. 

and  the  depth  of  the  kernel  could  be  varied  to  whatever 

We  are  well  pleased  with  onr  Morral  Huskers  and  with 

depth  one  wished.  Wc  consider  this  a  highly  satisfactory 

the  quality  and  quantity  of  work  they  turn  out. 

machine. 

Yours  very  truly. 

Yours  very  truly. 

THE  McCOY  CANNED  FOOD  CO. 

DUTTON  CANNING  COMPANY, 

By  C.  C.  Inskcep,  Sec’y. 

■ 

J.  W.  Cook,  Mgr. 

MORRAL  BROTHERS,  Morral,  Ohio 

BROWN  BOGGS  CO.,  Ltd.,  Hamilton,  Ontario,  Sole  Acents  for  Canada 
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boiler  feed  pump  is  speeded  up,  but  the  large  volume  of 
hot  water  has  gone  out  the  overflow  and  cold,  scale 
forming,  make-up  water  must  be  added. 

With  the  Stickle  Drainage  and  Boiler  Return  Sys¬ 
tem,  the  boiler  feed  pump  speed  is  automatically  gov¬ 
erned  by  the  quantity  of  the  condensation  coming  back, 
which  is  the  quantity  of  steam  which  has  just  left  the 
boiler. 

At  one  installation  the  man  in  charge  of  flring  five 
150  H.  P.  boilers  for  the  last  six  years,  stated,  that  this 
last  season  with  the  Stickle  Drainage  and  Boiler  Re¬ 
turn  System,  he  did  not  have  to  fire  the  boilers  so  hard 
and  there  was  noticably  longer  periods  between  firings. 


THE  STICKLE  DRAINAGE  and  BOILER  RETURN  SYSTEM 

He  also  stated  that  where  he  had  previously  used  a  full 
11/^"  line  of  cold  make-up  water,  this  last  season  this 
same  valve  was  barely  open.  These  are  very  noticeable 
results  of  increasing  the  boiler  capacity  to.  generate 
steam:  reducing  fuel  costs  fully  15  per  cent  and  prac¬ 
tically  eliminating  the  requirement  for  scale  forming 
make-up  water  by  the  use  of  the  Stickle  Drainage  and 
Boiler  Return  Sytem;  eliminating  strain  on  Feed  Wa¬ 
ter  Pump  as  well  as  on  traps ;  returning  condensation 
to  boiler  at  a  temperature  of  300  degrees  or  over ;  cut¬ 
ting  cooking  time  very  materially. 

Where  the  margin  of  profit  has  become  so  small,  eco¬ 
nomic  laws  work  .without  any  favors  to  eliminate  the 


marginal  producers  or  the  wasteful  plants.  The  pro¬ 
gressive  plants  are  now  purchasing  equipment  to  re¬ 
duce  operating  costs  to  a  minimum. 

The  equipment  and  improvements  mentioned  in  this 
article  will  be  shown  at  Booth  No.  57,  National  Canners 
Exhibit,  January  25th  to  the  29th,  and  further  infor¬ 
mation  will  be  supplied  by  the  F.  H.  Langenkamp  Co., 
or  Stickle  Steam  Specialty  Company,  both  of  Indianap¬ 
olis,  Indiana. 

- • - 

UNITED  STATES  PLANT  BREEDERS  INTRODUCE 
THREE  NEW  HYBRID  STRAWBERRIES 

Three  new  hybrid  strawberries,  the  Bellmar, 
Southland,  and  Redheart,  are  now  being  intro¬ 
duced  by  the  U.  S.  Department  of  Agriculture  for 
trial  by  growers.  The  new  varieties  are  adapted  to 
distinct  localities  and  to  different  purposes. 

The  Bellmar  is  recommended  for  trial  as  a  general 
market  berry  in  New  Jersey,  Delaware,  Maryland, 
eastern  Pennsylvania,  and  Virginia.  The  Southland  is 
recommended  for  trial  as  a  high-quality  home  garden 
variety  for  the  Southern  States  from  North  Carolina  to 
southern  Georgia.  The  Redheart  is  introduced  as  a 
canning  berry  for  trial  in  the  Pacific  Northwest. 

The  Bellmar  originated  from  a  cross  of  Missionary 
and  Howard  17.  In  North  Carolina  it  is  at  least  a  week 
later  than  the  Blakemore,  a  few  days  later  than  Mis¬ 
sionary,  an  about  a  week  earlier  than  Howard  17.  In 
Maryland  its  season  is  about  the  same  as  that  of 
Howard  17.  It  is  very  productive  and  bears  attractive, 
large  berries. 

The  Southland  is  the  result  of  a  cross  between 
Ettersburg  80  and  Howard  17  made  in  1920.  At  first 
it  was  not  uniformly  nroductive,  and  was  not  sent  out 
for  trial  until  1927.  Sinre  that  time,  however,  it  has 
established  a  record  for  high  productivity  and  excep¬ 
tional  quality.  The  fruit  is  considered  too  soft  for  a 
market  variety,  but  is  recommended  for  home  use.  In 
many  parts  of  the  South  plants  grow  all  winter.  It  is 
one  of  the  first  varieties  to  blossom  and  bear  fruit  in 
the  spring. 

The  Redheart  originated  from  a  cross  of  Euresko  and 
Howard  17,  made  in  1923  at  the  field  station,  near  Glenn 
Dale,  Md.  Canning  tests  made  every  year  since  1926 
by  department  specialists  have  shown  the  Redheart 
to  be  a  superior  canning  variety.  Field  tests  in  Wash- 
ino^ton  and  Oregon  indicate  that  it  is  productive  and 
adapted  to  that  region. 

Plants  of  the  Redheart  are  about  as  vigorous  as  those 
of  the  Ettersburg  121,  the  principal  canning  variety 
grown  in  the  Northwest.  The  fruit  matures  several 
days  ahead  of  Ettersburg  121,  and  the  berries  average 
much  larger.  Fruit  of  the  Redheart  is  agreeably  acid 
in  flavor  and  is  usually  firm,  making  it  ideal  for 
canning. 

The  new  strawberries  were  bred  by  George  M.  Har¬ 
row  and  George  F.  Waldo  of  the  Bureau  of  Plant  In¬ 
dustry.  These  specialists  have  prepared  descriptions  of 
these  varieties,  which  have  been  published  by  the  de¬ 
partment  as  Circular  171-C,  The  Bellmar,  Southland, 
and  Redheart  Strawberries.  Strawberry  growers  and 
others  who  are  interested  may  obtain  copies  of  this 
circular  by  writing  to  the  Office  of  Information,  U.  S. 
Department  of  Agriculture,  Washington,  D.  C. 
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We  are  producing  a  superior 
quality  of  CoKE  TiN  Plates 
specially  adapted  to  the  require¬ 
ments  of  the  canning  and  pac  king 
industry.  Demand  American 
Cokes — the  best  obtainable. 

We  manufacture  a  complete  line  of  Sheet 
and  Tin  Mill  Products — Black  Sheets,  Gal¬ 
vanized  Sheets.  Tin  and  Teme  Plates,  Etc. 


Plain, 

Varnished. 

Embossed. 


THE 

Simpson  &  doeller 


AMERICAN  SHEET  AND  TIN  PLATE  COMPANY 


SUBSIDIARY  OF  UNITED  STATES  STEEL  CORPORATION 


General  Offices:  Frick  Building,  Pittsburgh,  Pa. 


District  Sales  OFFICES:  —  Chicago  Cincinnati  Denver  Detroit 
New  Orleans  New  York  St.  Louis  Philadelphia  Pittsburgh 
Pacific  Coast  Distributors  —  COLUMBIA  STEEL  COMPANY,  San  Francisco 
Los  Angeles  Phoenix  Salt  Lake  City  Portland  Seattle  Honolulu 


Export  UNITED  STATES  STEEL  PRODUCTS  CO.,  New  York  City 


CO. 

BALTIMORE.MD. 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— A^o  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


1404-1410 
THAMES  STREET 
BALTIMORE  •  MD. 

SUCCESSORS  TO 

GEO.W.  ZASTROW 


MADE 

IBT 


t 

ZASTROW 
MACHINE  CO. 

INC. 


Do  the  job  right. 


Peas  accurately  graded  make  a  better 
appearance  in  the  can  to  the  buying 
public. 

Why  not  add  this  appearance  and  low¬ 
er  sales  resistance  to  your  peas. 

The  Hydro-Geared  Grader  will  give  your 
peas  this  appearance. 

Send  for  the  names  of  satisfied  users 
and  ask  them. 


The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 

Baltimore,  Md. 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


SOME  of  you  may  read  this  number  of  The  Canning 
Trade  while  at  the  Convention,  others  will  not  see 
it  until  after  you  have  returned  to  your  offices.  In 
either  event,  many  of  the  suggestions  given  therein 
.  may  be  made  use  of  during  your  contacts  with  other 
canners  during  the  year. 

We  reproduce  a  letter  from  a  canner  spending  the 
winter  in  a  moderate  climate  on  the  advice  of  his 
family  doctor.  The  letter  is  written  to  his  son  who 
has  been  left  in  active  charge  of  the  business. 

“Dear  John : 

It  seems  to  me  I  always  dislike  most  to  be  away 
from  home  and  business  during  the  time  when 
most  can  be  done  toward  making  plans  for  the 
coming  year,  and  contacts  helpful  in  enabling  a 
man  to  plan  best  for  profitable  operation  during 
the  year  can  be  most  readily  and  cheaply  made.” 

“Of  course  you  are  going  to  the  Convention,  I 
know  you  will  get  out  of  it  just  what  you  put  into 
your  attendance.  If  you  schedule  your  time  from 
the  moment  you  check  into  your  room  until  you 
leave  Friday  or  Friday  night,  you  will  make  your 
time  and  attendance  pay  big  dividends  I  am  sure.” 

“Usually  I  made  it  a  point  to  see  the  machinery 
exhibits  first  of  all  and  I  spent  most  of  my  time  at 
Conventions  for  years  where  the  latest  and  best  in 
canning  helps  was  displayed.  There  were  times, 
however,  when  I  was  interested  in  particular  meet¬ 
ings  of  groups  of  canners,  or  I  wanted  particularly 
to  hear  some  speaker  on  the  program.” 

“It  don’t  look  now  as  if  a  great  deal  of  new 
machinery  will  be  bought  this  year,  and  if  I  were 
in  your  place  I  would  look  the  machinery  exhibits 
over  once,  but  at  a  time  when  I  was  certain  not  to 
miss  a  single  thing  on  the  program  of  the  Con¬ 
vention  that  may  be  helpful  in  the  months  to  come 
w’hen  you  will  be  fighting  for  profitable  sales  as 
you  have  never  fought  before.” 

“Of  course,  a  great  many  of  your  Brokers  will 
be  at  the  Convention  and  you  want  to  see  all  of 
them  and  offer  them  every  courtesy.  You  will  do 
this  anyway  but  I’d  keep  the  entertainment  on  a 
business  basis.” 

“I  always  used  to  make  a  list  of  those  I  expected 
to  be  on  hand  and  as  they  called  I  checked  them 
off.  Those  who  had  not  looked  me  up  by  Wednes¬ 
day  I  attemnted  to  get  in  touch  with  if  they  were 
registered  in  the  city  and  I  could  make  the 
connection.” 

“No  doubt  you  have  a  list  of  the  matters  you 
want  to  discuss  with  each  and  after  you  have  had 


your  meeting  with  them  the  many  things  you 
wanted  to  take  up  with  each  will  have  been  dis¬ 
posed  of.” 

“I  hope  you  have  remembered  to  make  a  note 
of  those  two  or  three  markets  in  which  you  wanted 
to  get  new  brokers.  Some  of  those  you  have 
representing  you  satisfactorily  at  present  will  no 
doubt  be  able  to  recommend  others  to  you  with 
whom  you  are  not  acquainted.” 

“If  you  have  no  success  in  getting  representation 
where  needed,  see  the  Secretary  of  the  National 
Food  Brokers  Association.  He  can  and  will  help 
you  a  lot.” 

“Last  night  I  received  a  four  days  old  daily  paper 
from  home  and  I  notice  one  of  the  chain  store  ads 
of  a  Canned  Food  sale.  My,  there  they  are  offer¬ 
ing  three  cans  of  a  Nationally  advertised  corn  at 
29c  and  No.  2  cans  of  standard  corn  at  5c  each, 
while  4  No.  2  cans  of  Standard  tomatoes  are  being 
advertised  at  25c.” 

“And  they  are  selling  three  No.  2  cans  of  stand¬ 
ard  pack  peas  for  25c.” 

“John,  I  want  you  to  remember  the  drastic  cur¬ 
tailment  of  the  tomato  crop  and  the  pea  pack  this 
year  in  comparison  to  that  of  last  year.  I  want 
you  to  remember  the  attempts  made  last  spring  to 
intelligently  curtail  the  com,  tomato  and  pea  packs 
and  then,  whenever  you  are  called  on  this  year 
to  do  your  part  toward  curtailing  acreage  I  want 
you  to  do  it.” 

“With  the  half-hearted  attempts  to  reduce  acre¬ 
age  last  year,  taken  in  connection  with  the  crop 
hazards  as  developed  during  the  season,  and  both 
balanced  against  these  prices  as  shown  after  the 
first  of  the  year,  can’t  you  see  that  one  of  the  ways 
out  this  year  will  be  for  every  canner  to  reduce 
his  acreage  to  a  greater  extent  than  he  has  ever 
before  contemplated  ?” 

“But  do  not  think  that  reduction  in  planted  acre¬ 
age  is  going  to  do  it  all.  At  the  big  Convention 
and  at  every  following  gathering  of  canners  which 
you  attend,  listen  to  the  advice  of  men  who  seem 
to  know  what  they  are  advocating  when  they 
recommend  advertising  to  create  consumer  demand 
as  one  of  the  ways  in  which  canners  can  increase 
profitable  distribution.” 

“You  will  no  doubt  be  asked  to  co-operate  more 
closely  than  ever  with  fellow  canners.  Do  this 
and  urge  your  friends  to  do  the  same.  The  time 
has  gone  or  soon  will  be  gone  when  every  fellow 
can  do  best  by  paddling  his  own  canoe.  Certainly 
you  are  confronted  with  mass  buying,  this  can 
best  be  met  by  mass  selling.” 
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BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS.  BEANS.  SWEET  CORN 
TOMATO.  PUMPKIN.  SQUASH 
CUCUMBER.  CABBAGE.  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


GEAR,  SPROCKETS,  TRANSMISSION 


Service  to  machinery  manufac¬ 
turers  and  the  canning  industry. 


We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufactarmn  of  Industrial  Gears. 

801  £.  Pratt  St.,  Baltimore,  Md. 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts. 

For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

225  E.  ILLINOIS  ST.,  CHICAQO,  ILL. 


Cheaper  Tomato  Baskets 

Three  Baskets  -  Three  Prices 

Wc  are  now  making  the  three  following  types 

of  §  Baskets. 

1.  Our  famous  “Heinz”  hand  made,  heavy  hoop 
basket  with  6  cross  braces. 

2.  Machine  made,  heavy  top  hoop,  galvanized 
metal,  non-rust  hoop  at  bottom. 

3.  Machine  made  basket  with  flat  wood  veneer 
hoops. 

We  are  the  largest  basket  manufacturers  in  the 

U.  S.  and  our  quality  is  nationally  known. 

Wrile  for  samples,  literature  and  prices. 

Planters  Manufacturing  Co.,  Inc.. 
Portsmouth.  Viminia 


BRANCH;  DETROIT.  MICHIGAN  Cambridge  N.  Y. 

WHOLESALE  CATALOGUE  ON  REQUEST  ®  * 


JEROME  B.  RICE  SEED  CO. 


'HEINZ”  HAND  MADE 


MACHINE  MADE 
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“Inquire  of  other  canners  as  to  their  experience 
with  selling  through  brokers,  and  selling  by  means 
of  their  own  sales  force,  if  any.  After  you  have 
done  this  you  will  have  to  decide  for  yourse.f 
whether  or  not  you  want  to  make  any  change  from 
your  present  method  of  selling  through  brokers, 
but  you  will  no  doubt  hear  from  many  that  they 
are  getting  a  more  profitable  volume  of  sales  from 
certain  markets  by  supplementing  the  sales  efforts 
of  their  brokers  by  their  own  personal  contact  with 
distributors,  or  that  of  a  salaried  salesman  work¬ 
ing  the  retail  trade  the  year  ’round.” 

“One  or  two  of  the  boys  write  me  they  are  going 
to  do  more  sales  work  this  year  than  they  did  last, 
and  that  they  hear  canners  who  reduced  sales 
forces  in  1931  are  replacing  them  again.  Better 
look  into  this  too  and  be  sure  you  are  doing  the 
right  thing  as  far  as  you  can  judge.” 

“In  this  letter  I  have  tried  to  hit  some  of  the 
high  spots  of  things  to  look  out  for,  and  to  look 
after,  at  a  convention  or  gathering  of  canners. 
Before  I  close  let  me  remind  you  again  of  what  you 
have  always  been  taught  and  know :  that  a  canner, 
manufacturer  or  miller  who  lowers  his  quality  to 
meet  a  price  is  on  the  way  out  of  the  business  pic¬ 
ture  right  then,  even  if  he  don’t  find  it  out  until 
later.  Take  a  firm  stand  on  this  whenever  required 
to  do  so  and  do  your  part  at  all  times  in  maintain¬ 
ing  the  high  quality  standards  of  the  canning 
industry  as  a  whole.” 

“Remember  me  to  the  folks.” 

“Dad.” 

- ^ - 

“REJECTION”  COMPLAINTS  NUMEROUS  IN 

PERISHABLE  COMMODITIES  CASES 

EJECTION  with  reasonable  cause”  was  the 

reason  for  complaint  in  45  per  cent  of  the  2,691 
^  comp.aints  the  Bureau  of  Agricultural  Eco¬ 
nomics,  U.  S.  Department  of  Agriculture,  has  received 
in  administering  the  Perishable  Agricultural  Com¬ 
modities  Act,  the  bureau  reported  today.  There  were 
in  effect  on  January  1,  this  year,  16,648  licenses  issued 
by  the  bureau  under  this  act. 

Thirteen  per  cent  of  the  complaints  have  alleged 
failure  to  deliver  in  accordance  with  the  terms  of  sale, 
39  per  cent  alleged  failure  truly  and  correctly  to  ac¬ 
count,  and  3  per  cent  alleged  other  violations.  Of  1.702 
cases  which  have  been  closed,  amicable  settlement  was 
reached  in  490  cases;  554  complaints  w'ere  withdrawn 
or  dropped  by  complainants;  134  cases  were  found  not 
to  fall  within  the  provisions  of  the  act ;  489  cases  were 
dismissed  because  no  violation  was  apparent  or  because 
of  insufficient  evidence;  respondents  have  not  as  yet 
been  located  in  12  cases ;  and  23  cases  have  been  closed 
as  a  result  of  public  hearings  and  the  issuance  of  orders 
by  the  Secretary  of  Agriculture. 

Formal  hearings  have  been  held  in  67  cases  and  262 
additional  complaints  have  been  served  preparatory  to 
the  holding  of  public  hearings.  Twelve  complaints  are 
being  handled  under  the  shortened  procedure  provided 
in  Regulation  7,  Section  1,  Paragraph  12,  in  which 
hearings  have  been  waived  and  the  parties  have  agreed 
to  a  decision  in  the  case  on  the  evidence  submitttd  to 
the  Secretary.  An  average  of  41  complaints  each  week 
is  received  by  the. bureau. 


OFFICIAL  CANNED  FRUIT  AND  VEGETABLE 
GRADING  SERVICE 

To  Canners,  Warehousemen,  Bankers,  Brokers,  and 
Grocers : 

Federal  Bureau  of  Agricultural  Economics  is 
I  now  prepared  to  ohiciady  sample,  grade,  and  certi- 
**■  ncate  ihe  grade  of  canned  fruits  and  vegetables  at 
ihe  request  of  financially  interested  parties.  In  the 
event  that  grading  is  aesired  it  may  be  accomplished 
in  any  of  three  ways : 

(1)  Samples  may  be  sent  direct  to  the  grading  offices 
marked  *  listed  on  the  reverse  side  of  the  sheet. 

(2)  Samples  may  be  drawn  by  an  officially  licensed 
sampler  and  forwarded  to  the  nearest  grading  office. 
Canners  may  find  it  to  their  distinct  advantage  to  have 
some  disinterested  party  licensed  in  the  cities  where 
their  plants  are  located  to  perform  the  services  of 
oliiciai  sampler.  Licensed  samplers  are  permitted  to 
charge  a  small  fee  for  these  services.  Applications  for 
iicen:ie  as  sampler  may  be  had  upon  request  to  the 
Department  of  Agriculture.  There  is  no  charge  for 
ihe  license. 

(3)  Samples  may  be  drawn  by  a  representative  of 
the  Bureau  in  forty-nine  of  the  large  city  markets  of 
the  country,  who  will  forward  them  to  the  proper  grad¬ 
ing  office  for  grading  and  certification.  Samples  will 
also  be  drawn  at  any  point  which  can  be  conveniently 
reached  from  any  of  these  markets.  He  will  draw  a 
representative  sample  and  arrange  for  the  issuance  to 
you  of  a  certificate  setting  forth  the  facts  regarding 
the  quality  and  condition  of  the  samples. 

Official  grades  are  now  available  upon  request  for 
many  of  the  items  in  canned  fruit  and  vegetables. 
These  grades  may  be  used  as  a  basis  on  which  to  con- 
sumate  sales.  They  are  being  used  as  a  basis  in  de¬ 
termining  values  of  warehoused  products  for  financing 
purposes.  The  use  of  standard  grades  enables  buyer 
and  seller  to  employ  a  common  language  with  reference 
t  o  quality  in  sales  contracts. 

The  inauguration  of  the  official  grading  service  now 
makes  it  possible  to  have  the  grade  of  samples  taken 
from  lots  of  canned  fruits  and  vegetables  certified  by 
competent,  unbiased,  disinterested  persons.  Moreover, 
the  certificates  issued  are  by  the  term  of  the  Farm 
Products  Grading  Law  “admissible  in  all  courts  of  the 
United  States  as  prima  facie  evidence  of  the  truth  of 
the  statements  therein  contained.”  Thus  the  certificate 
is  official  evidence  of  quality  and  condition  and  very 
useful  in  settling  disputes  which  may  arise  from  time 
to  time. 

If  you  have  goods  rejected  without  good  cause,  or  if 
you  purchase  goods  and  the  shipper  does  not  make  a 
good  delivery,  the  Government  provides  you,  through 
this  grading  service,  with  the  means  of  securing  evi¬ 
dence  as  to  the  quality  of  the  shipment.  Requests  for 
grading  may  be  made  by  wire  or  letter.  Such  requests 
should  state  the  kind  of  product,  full  description  of  the 
lot  and  its  location,  the  name  of  the  receiver,  and  the 
particular  facts  concerning  which  grading  is  desired. 

This  grading  is  purely  a  service — is  not  mandatory — 
and  is  rendered  for  a  fee.  Samples  officially  drawn  will 
be  graded  on  the  basis  of  the  size  of  the  lot  sampled. 
Samples  are  drawn  at  the  rate  of  one  can  of  can  size 
No.  3  and  smaller  from  each  1,000  cans — 24  cans  per 
1,000  cases.  One-half  of  the  sample  will  be  graded  and 
the  other  half  retained  as  a  check  sample  by  the  grad¬ 
ing  office.  The  check  sample  will  be  returned  to  the 
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THE  BOOK  YOU  NEED 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  M  AKERS-Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS— You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  iin  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development' and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 


The  Standard  ot  The  World 

A  Complete  Course  in  Canning 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Publisher  of  the 
Industry’s  Literature 
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applicant  upon  his  request.  The  fee  for  grading 
samples  from  1,000  cases,  the  samples  having  been 
drawn  by  a  representative  of  the  Bureau,  is  $5.00.  If 
the  samples  are  submitted  by  licensed  samplers  or 
others,  delivery  charges  prepaid,  the  fee  will  be  $3.00. 
The  Bureau  will  contract  to  grade  at  reduced  rates 
where  250  gradings  or  more  per  year  are  requested. 
(For  full  information  regarding  tees  send  for  free  copy 
of  Regulations  covering  grading.)  All  expenses  of 
graders  incurred  in  drawing  samples  while  absent  from 
tneir  othcial  stations  are  to  be  borne  by  the  applicant, 
as  well  as  transportation  charges  on  samples  to  grading 
offices. 

Full  particulars  with  reference  to  grading  service 
may  be  obtained  by  addressing  the  Canned  h'ruit  and 
Vegetable  Grading  Service,  United  States  Bureau  of 
Agricultural  Economics,  Washington,  D.  C. 

The  personnel  of  the  Food  Products  Inspection  Serv¬ 
ice  is  now  available  in  the  markets  named  below  and  at 
all  points  which  can  be  conveniently  reached  from  these 
points  for  the  purpose  of  drawing  official  samples  of 
canned  fruits  and  vegetables.  If  it  is  desired  to  have 
samples  drawn  in  a  smaller  city  not  shown  in  the  list, 
communicate  with  the  inspection  office  nearest  the 
point  at  which  the  sampling  is  desired.  Applications 
for  sampling  and  grading  should  be  addressed  by  mail, 
telegraph,  or  telephone  to  FOOD  PRODUCTS  INSPEC¬ 
TION  at  the  address  given. 

INSPECTION  MARKETS 

Atlanta — 902  Commercial  Elxchange  Building. 

Baltimore — 130  Custom  House. 

Birmingham — 44  Post  Office  Building. 

Boston — 703  Appraiser’s  Stores  Building. 

Buffalo — 242  Federal  Bulding. 

♦Chicago — 509  Mercantile  Exchange  Building.  110  North 
Franklin  Street. 

Cincinnati — 21  Fruit  Exchange  Building. 

Cleveland — Room  10,  Northern  Ohio  Food  Terminal  Building. 

Columbus — 275  South  4th  St. 

Dallas — 500  New  Federal  Building. 

Denver — 312  State  Museum  Building. 

Des  Moines— 310  New  Federal  Court  House. 

Detroit — 48  Detroit  Union  Produce  Terminal  Building. 

Fargo — State  Seed  Commissioner’s  Office. 

Fort  Worth — 2312  Fort  Worth  National  Bank  Building. 

Harrisburg — Capitol  Building. 

Houston — 1305  Prairie  Ave. 

Indianapolis — 307  Meyer-Kiser  Bank  Building. 

Jacksonville — 204  St.  James"  Building. 

Kansas  City — 212  Railway  Exchange  Building. 

Los  Angeles — 300  Wholesale  Terminal  Building. 

♦♦Louisville — 303  Coleman  Building. 

Memphis — 1101  Falls  Building. 

Milwaukee — 507  Federal  Building. 

Minneapolis — 103  Federal  Office  Building. 

Newark — 1216  Broad  Street. 

New  Haven — 301  Federal  Building. 

New  Orleans — 308  Custom  House. 

New  York — Room  810,  80  Centre  Street. 

Norfolk — 300  Royster  Building. 

Omaha — 438  Keeline  Building. 

♦Philadelphia — 609  Mariner  &  Merchant  Building. 

Pittsburg — 314  Fruit  Exchange  Building. 

Portland,  Oregon — 373  East  Morrison  St. 

Providence — 307  State  House. 

Rochester,  N.Y. — 310  Triangle  Building. 

Sacramento — State  Department  of  Agriculture. 

St.  Louis — 400  Old  Custom  House. 

Salt  Lake  City — 306  Capitol  Building. 

San  Diego — Navy  Recruiting  Station,  West  Santa  Fe  Wharf. 

San  Francisco — Room  1,  Ferry  Building. 

Scranton — Chamber  of  Commerce  Building. 

Seattle — 415  Artie  Building. 

Springfield,  Mass. — 33  Lyman  St. 

Toledo — 10  Main  Post  Office  Building. 


Trenton — 606  First  Mechanics  Bank. 

♦♦Tulsa — 303  Central  Bank  Building. 

♦Washington,  D.  C.  and  Potomac  Yards — U.  S.  Bureau  of 
Agricultural  Economics. 

Wilkes-Barre — 266  Miners’  Bank  Building. 

Note — Offices  marked  (*)  are  canned  fruit  and  vegetable 
grading  stations.  Offices  marked  (♦♦)  grade  canned  tomatoes 
only. 

- « - 

WHOLESALE  PRICES  ON  FERTILIZERS  DE- 
CLINED  18  PER  CENT  DURING  YEAR 

AS  measured  by  The  National  Fertilizer  Association’s 
wholesale  price  index,  wholesale  prices  declined 
^  about  18  per  cent  during  1931.  During  1930 
whoelsale  prices  declined  about  16  per  cent.  On  De¬ 
cember  31,  1931,  the  index  number  for  476  commodity 
quotations  (1926-1928=100)  was  65.1.  A  year  previ¬ 
ous  the  index  stood  at  79.7,  while  two  years  ago  the 
index  number  was  95.0.  Based  on  the  single  year  1913 
as  100,  the  index  number  of  December  31,  1931,  was 
91.0. 

During  the  first  six  months  of  1931  wholesale  prices 
moved  steadily  downward.  In  the  early  fall  the  de¬ 
cline  was  temporarily  resisted  for  several  months  and 
mid-November  showed  a  substantial  increase  in  whole¬ 
sale  prices.  New  weaknesses  in  prices  during  Decem¬ 
ber,  however,  carried  the  index  number  to  the  record 
low  point  of  65.0  on  December  19.  During  the  week 
ended  December  26,  1931  a  small  increase  of  one  frac¬ 
tional  point  moved  the  index  number  up  to  65.1. 

Of  the  14  groups  comprising  the  index  of  476  com¬ 
modity  quotations,  grains,  feeds  and  livestock  and 
textiles  showed  the  largest  declines  during  1931.  The 
decline  in  the  prices  for  grains,  feeds  and  livestock 
amounted  to  more  than  32  per  cent  during  the  year, 
while  textiles  declined  about  24  per  cent.  Fuel,  includ¬ 
ing  petroleum,  declined  21  per  cent  and  foods  about  19 
per  cent  during  1931.  Fertilizer  materials  declined  16 
per  cent  and  mixed  fertilizer  15  per  cent  during  1931. 
Fats  and  oils  declined  14  per  cent,  while  building  ma¬ 
terials  dropped  more  than  13  per  cent  during  1931. 
House  furnishings  declined  almost  13  per  cent  during 
1931.  Metals  dropped  about  9  per  cent  and  chemicals 
and  drugs  about  6  per  cent  during  1931.  Agricultural 
implements  declined  about  3  per  cent  during  the  year. 

Many  of  the  individual  commodities  during  1931  sold 
at  the  lowest  prices  in  years,  some  in  decades,  while 
wheat  at  one  time  sold  as  cheaply  as  in  the  days  of 
Queen  Elizabeth.  Agricultural  products  and  basic  raw 
material  prices  evidenced  the  greatest  shrinkages. 
Some  of  the  commodities  that  showed  heavy  losses 
during  the  year  were,  com,  wheat,  hogs,  cattle,  lard, 
butter,  coffee,  silk,  rayon,  cotton,  wool,  hides,  petroleum, 
rubber,  silver,  heavy  melting  steel,  copper,  lumber, 
alcohol  and  rosin. 

Notes — Philip  Lee  Bush,  chief  engineer  of  the  Cali¬ 
fornia  Packing  Corporation,  has  been  appointed  a  mem¬ 
ber  of  the  San  Francisco  Board  of  Education  by  Mayor 
Ano^elo  Rossi. 

Edward  Bransten,  president  of  the  M.  J.  B.  Co.  and 
Western  Can  Company,  San  FYancisco,  has  been  ap¬ 
pointed  to  the  Board  of  Tea  Experts  by  Arthur  M. 
Hyde,  Secretary  of  Agriculture. 

The  California  Co-operative  Producers,  Truit  and 
vegetable  canners  of  Sacramento,  Cal.,  have  reorganized 
as  the  Bear  River  Packing  Co.,  with  T.  H.  Richards  as 
president  and  manager. 
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See  These  Brand  New  Machines 
In  Our  Exhibit  At  The 
Chicago  Convention 
Jan.  25-29 

They  Have  Never  Been  Shown  Before, 


Sprague-Sells  Hi-Speed  Filler 


Sprague-Sells  Combination  Com  Cutter 


Sprague-Sells  High  Pressure  Washer 


Sprague-Sells  Twin  Reel  Pea  Grader 


Lewis  Improved  Quality  Grader 


Peerless  Giant  Rotary  Washer 


Capacity  —  300  cans 
per  minute. 

Some  speed. 

Cuts  Whole  Grain, 
cut-kernal  or  cream- 
style  com.  It’s  A  Wow. 

Revolutionizes  washing 
of  corn  and  other 
products. 

Doubles  capacity 
for  high  speed 
lines. 

\00^o  efficient 
for  quality 
grading  peas. 

It’s  a  glutton 
for  work. 


See  all  these  new  machines  and  many  others  ••  the  finest 
display  ever  put  on. 

Make  our  booth — No.  1 — your  headquarters.  Come  in 

and  hang  up  your  coat  and  hat. 

SPRAGUE-SELLS  CORPORATION 

Div.  of  Food  Machinery  Corp. 

Hoopeston,  Illinois 
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The  wharves  and  plants  of  several  canning  concerns 
at  Monterey,  Cal.,  were  damaged  recently  by  a  violent 
storm,  among  those  suffering  losses  being  the  Bay  side 
Fish  Flour  Co.,  the  Del  Mar  Canning  Co.,  Monterey 
Canning  Co.,  and  the  San  Savier  Fish  Packing  Co. 

- ^ - 

A  REVIEW  OF  FOREIGN  TRADE  IN  1931 
A  Statement  By  Frederick  M.  Feiker,  Director,  Bureau 
of  Foreign  and  Domestic  Commerce 

Factors  which  have  been  adversely  affecting 
our  foreign  trade  since  the  closing  months  of  1929 
— world  wide  depression  and  extensive  price  de¬ 
clines — ^have  tended  to  further  reduce  the  total  volume 
in  1931.  The  important  part  played  by  the  decrease  in 
prices  is  indicated  by  the  fact  that  the  physical  volume 
of  our  total  foreign  trade  in  1931  was  reduced  by  only 
15  per  cent  as  compared  with  1930,  or  considerably  less 
than  half' of  the  decline  in  value.  In  view  of  the  fact 
that  domestic  industrial  production  fell  off  by  16  per 
cent  and  car  loadings  by  19  per  cent,  it  is  clear  that  the 
shrinkage  in  the  physical  volume  of  our  foreign  trade 
was  no  greater  than  the  falling  off  in  domestic  busi¬ 
ness.  Notwithstanding  the  general  nature  of  the  de¬ 
cline  it  is  of  particular  interest  to  note  that  exports  of 
cotton,  which  is  our  most  important  export  commodity, 
declined  in  quantity  less  than  2  per  cent,  while  in  the 
case  of  numerous  other  important  items  the  quantity 
of  exports  was  actually  larger  than  in  1930,  and  in 
many  cases  as  large  as  in  1929. 

On  a  quantity  basis,  exports  fell  off  by  less  than  one- 
fifth  from  the  1930  total,  while  the  value  declined  from 
$3,843,000,000  to  about  $2,425,000,000  or  37  per  cent. 
The  physical  volume  of  imports  was  only  10  per  cent 
smaller  than  in  the  preceding  year  but  because  of  more 
severe  price  declines  in  import  commodities  the  total 
value  fell  off  by  more  than  30  per  cent — ^from  $3,061,- 
000,000  in  1930  to  $2,100,000,000  in  1931. 

As  compared  with  the  high  levels  of  1929,  the  quan¬ 
tity  of  exports  was  35  per  cent  lower  and  that  of  im¬ 
ports,  25  per  cent  lower  in  1931.  This  compares  with  a 
reduction  of  29  per  cent  in  railroad  freight  car  loadings 
and  30  per  cent  in  industrial  production  in  the  same 
periods.  Dollar  values  of  ”  both  exports  and  imports, 
however,  were  less  than  half  as  great  as  in  1929  and 
were  lower  than  in  any  post-war  year. 

More  detailed  study  of  the  figures  available  at  this 
time  reveals  the  fact  that  quantity  and  value  declines 
of  individual  export  commodities  in  1931  covered  a  wide 
range.  Leading  foodstuffs,  which  are  shipped  pri¬ 
marily  to  Europe  and  our  neighboring  countries  in 
North  America,  showed  a  considerably  greater  reduc¬ 
tion  in  value  than  in  quantity.  For  example,  the  de¬ 
cline  in  value  of  exports  of  wheat,  including  flour, 
amounted  to  53  per  cent  while  the  drop  in  quantity  was 
only  20  per  cent.  Respective  value  and  quantity  de¬ 
creases  in  exports  of  meats  and  fats  were  37  per  cent 
and  20  per  cent  whereas  the  increase  in  quantity  of 
fruits  exported  was  considerably  greater  than  the  re¬ 
ported  17  per  cent  increase  in  value. 

Similarly,  the  value  of  our  exports  of  crude  materials 
and  semi-manufactures,  which  are  purchased  largely 
by  Europe,  Asia  and  Northern  North  America,  was 
greatly  affected  by  recessions  in  prices.  Raw  cotton 


exports  fell  off  less  than  2  per  cent  in  quantity,  while 
the  value  showed  a  drop  of  40  per  cent.  Copper  exports 
decreased  19  per  cent  in  quantity,  as  against  a  decline 
of  44  per  cent  in  value,  whereas  the  respective  declines 
for  lumber  amounted  to  28  per  cent  and  44  per  cent. 
Heavy  iron  and  steel  exports  fell  off  sharply  in  both 
quantity  and  value. 

Among  our  finished  manufactured  exports,  automo¬ 
biles,  including  parts  and  accessories,  suffered  a  loss  in 
dollar  value  amounting  to  46  per  cent  of  the  total  in 
1930,  while  exports  of  advanced  manufactures  of  iron 
and  steel  declined  almost  as  sharply.  Total  machinery 
exports  decreased  in  value  36  per  cent,  agricultural  im¬ 
plements  within  this  group  falling  45  per  cent  and  elec¬ 
trical  apparatus,  26  per  cent.  The  value  of  refined 
mineral  oil  exports  dropped  48  per  cent  as  contrasted 
with  a  decline  in  quantity  of  27  per  cent. 

While  it  is  true  that  the  above  mentioned  leading 
articles  are  mainly  responsible  for  the  rise  or  fall  in 
value  or  our  total  exports,  ho  analysis  of  our  trade  is 
complete  without  an  examination  of  the  status  of  other 
individual  items,  some  of  which  form  a  part  of  the 
larger  groups.  This  shows  that,  despite  the  curtail¬ 
ment  of  purchasing  power  throughout  the  world, 
American  exporters  sold  abroad  in  1931  a  substantial 
number  of  articles  of  our  production  in  larger  quanti¬ 
ties  than  in  1930  and  in  many  cases  in  approximately  as 
great  or  greater  volume  than  in  1929.  Among  the  lat¬ 
ter  are  fresh  fish,  dried  milk,  hides  and  skins,  patent 
side  upper  leather,  inedible  animal  greases,  apples, 
dried  fruit,  canned  fruit,  nuts,  refined  cottonseed  oil, 
vegetable  soap  stock,  cotton  denims,  cotton  dresses,  ad¬ 
ding  machine  paper,  paper  bags,  unsilvered  plate  glass, 
crude  petroleum,  electric  refrigerators,  radio  appar¬ 
atus,  power  driven  metal-working  machinery,  cigarette 
and  cigar  making  machinery,  carbon  black  and  sensi¬ 
tized  motion  picture  films  (not  exposed).  These  items 
represented  for  the  10  months  ended  October  1931 
values  ranging  from  $567,000  in  the  case  of  adding  ma¬ 
chine  paper  to  $31,700,000  in  the  case  of  metal-working 
machinery.  We  sold  over  $23,700,000  worth  of  dried 
fruits,  about  $22,700,000  worth  of  apples,  about  $19,- 
400,000  worth  of  canned  fruits  and  about  $19,000,000 
worth  of  radio  apparatus. 

Declines  in  our  exports  were  largest  in  the  case  of 
Oceania,  with  62  per  cent;  South  America,  with  52  per 
cent ;  and  Latin  North  America,  with  46  per  cent ;  areas 
which  have  suffered  serious  reductions  in  their  pur¬ 
chasing  power  because  of  much  lower  prices  for  their 
principal  export  commodities — grain,  wool,  copper, 
coffee,  etc.  Our  exports  to  these  markets  consist  chief¬ 
ly  of  automobiles,  machinery,  mineral  oils,  cotton 
goods  and  wearing  apparel,  as  well  as  numerous  manu¬ 
factured  foods  and  miscellaneous  articles.  The  per¬ 
centage  decrease  in  value  of  exports  to  Asia  was  19 
per  cent  while  for  all  Europe  the  decline  was  36  per 
cent.  Exports  to  France  and  Germany  dropped  in 
value  as  much  as  42  per  cent  and  those  to  the  United 
Kingdom  fell  off  34  per  cent.  On  the  other  hand,  ship¬ 
ments  to  U.  S.  S.  R.  (Russia)  in  Europe  for  the  10 
months  ended  October,  1931,  were  within  one  per  cent 
of  the  total  for  the  corresponding  period  of  1930.  Both 
Europe  and  Asia  purchase  large  quantities  of  raw  cot¬ 
ton,  copper,  wheat,  and  other  industrial  raw  materials 
and  foods  as  well  as  refined  mineral  oils,  machinery, 
automobiles,  and  other  finished  articles. 
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EXPORTS  OF  CANNED  AND  DRIED  FOODS 
By  The  Department  of  Commerce,  Washington 

Month  of  November  11  Months  Ending  Nov. 


Total  canned 

1930 

1931 

1930 

1931 

meats  ....  Lbs. 
Total  canned 

1,295,893 

927,633 

16,987,447 

14,299,900 

meats  ....  $ 

Total  dairy 

430,187 

236,518 

5,965,468 

4,763,198 

products  Lbs. 
Total  dairy 

7,263,699 

6,777,359 

96,595,584 

86,498,375 

products  ..  $ 

Total  canned 

982,455 

808,967 

13,383,244 

10,212,414 

vegetables  Lbs. 
Total  canned 

4,835,078 

2,639,855 

62,794,003 

38,460,179 

vegetables  $ 
Total  dried 
and 

evaporated 
fruits  ....  Lbs. 
Total  dried 
and 

evaporated 

477,465 

268,728 

6,227,513 

3,932,228 

85,833,256 

55,907,624 

374,556,847 

464,978,712 

fruits  ....  $ 

Total  canned 

4,814,505 

3,147,427 

24,470,685 

26,904,749 

fruits  ....  Lbs. 
Total  canned 

20,670,132 

29,770,926 

226,646,930 

269,713,900 

fruits  ....  $ 

1,897,709 

2,116,214 

22,109,073 

21,526,391 

-<► 


JAPANESE  CANNED  CRAB  PACK 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

“Bliss”  No.  322-K  Body  Maker 

300  Bodies  a  Minute 

“Bliss”  No.  322-K  Sanitary  Can  Body 
Maker.  A  high-grade  machine  tool  that 
runs  without  vibration. 

Standardized  parts.  Driving  mechan¬ 
ism  runs  in  enclosed  oil  bath.  Produces 
perfect  can  bodies  at  the  rate  of  300  a 
minute. 

If  you  do  not  have  details,  write  for  in¬ 
formation.  This  is  the  last  word  in  Body 
Makers. 

Builders  of  the  300  a  minute  line 


The  total  pack  of  canned  crab  for  this  season  is 
reported  as  320,000  cases,  according  to  figures 
furnished  the  Department  of  Commerce  by  Assist¬ 
ant  Trade  Commissioner  H.  B.  Titus  at  Tokyo.  This 
figure  is  some  15,000  cases  in  excess  of  the  total  pack 
authorized  by  the  government  at  the  opening  of  the 
season  but  as  it  shows  a  great  reduction  from  the  pack 
of  585,000  cases  during  the  1930  season,  the  production 
curtailment  plan  is  considered  a  great  success. 

Stocks  of  canned  crab  on  hand  on  November  10 
totaled  300,000  cases.  All  of  this  is  new  stock,  the 
carry-over  from  last  year  having  been  disposed  of. 
Packers  and  exporters  are  greatly  pleased  with  the  con¬ 
dition  of  stocks  since  for  the  past  several  years  heavy 
carry-overs  have  caused  difficulties  in  marketing. 

WARDING  OFF  THE  “TOUCH” 

Deadbroke — I  hear  you  have  all  kinds  of  money.  . 
Badlybent — Yeah,  pennies,  nickels,  dimes  and 
quarters. 


E..W.  BLISS  CO. 


BROOKLYN 
N.  Y.,  U.  S.  A. 


Sales  Offices 


Detroit,  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicsiao. 


WE  ARE  MANUFACTURERS 


ROB/NS-BECKETT  DOUBLE  CAN  CLEANER 


iMcSTAY-ROBiNS 
BOX  SEALERS 


ROBINS  RETORl 
ROBERT  A.  SINDALL.  President 


A.  K.  ROBINS  &  CO.9  Inc.9  Baltimore,  Md. 


Write  for  catalog 


HARRY  R.  STANSBURY,  Vice-President 
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What  Canned  Foods  Distributors  are  Doing 

Good  Management  Held  Prime  Factor  in  Wholesale  Grocery  field  by  Schlapp — Cal.  Pack¬ 
ing  Improves  Financial  Structure,  Reduces  Loans — Complete  Control  of  Birdseye  Freezing 
Patents  Acquired  by  General  Foods  Corporation. 


Good  management  held  prime  factor  in 

WHOLESALE  GROCERY  FIELD  BY  SCHLAPP— The 
past  year  found  the  wholesale  g^rocery  industry  again 
proving  its  stability  in  comparison  with  many  other  businesses, 
Carl  H.  Schlapp,  president  of  the  National  Wholesale  Grocer’s 
Association,  said  recently  in  commenting  on  1931  developments 
in  the  wholesale  grocery  field  and  what  may  reasonably  be 
expected  in  1932. 

“May  we  not  only,  however,  hope  for  better  things  in  1932, 
but  be  sure  that  we  leave  nothing  undone  to  make  the  coming 
year  a  more  normal  one  in  the  food  business  as  a  whole  and 
particularly  in  our  individual  businesses,”  he  said. 

“Benjamin  Franklin,  in  his  homely  way,  once  advised  us  to 
‘Take  care  of  the  pennies  and  the  dollars  would  take  care  of 
themselves.’  It  seems  to  me  that  we  might  well  say  at  the 
present  time,  ‘Take  care  of  your  own  business  and  business, 
generally,  will  take  care  of  itself.’  ” 

Regardless  of  all  other  factors,  good  management  will  be  at 
a  premium  in  1932,  he  continued.  “Readjustments  can  no  longer 
be  delayed  and  the  cost  of  operations  must  be  reduced  to  a 
percentage  figure  less  than  the  percentage  of  gross  margin. 
Otherwise  there  is  no  profit  and  the  theory  of  capitalism  is 
challenged. 

“Proper  management  in  the  wholesale  grocery  business  today 
demands  an  organization  that  thoroughly  understands  retailing 
and  the  problems  of  the  retailer.  Our  past  has  been  closely 
linked  with  the  retail  grocer  and  his  success  and  it  is  apparent 
that  our  future  will  be  even  more  intimately  depndnt  upon  our 
ability  to  co-oi^rate  with  him  and  above  all  else  to  insure  his 
co-operating  with  us. 

“We  must  always  remember  that  depressions  create  oppor¬ 
tunities.  Many  firms  and  individuals  owe  their  present  advanced 
positions  to  their  vision  in  facing  facts  during  previous  depres¬ 
sions  and  their  initiative  in  forcing  changes  that  have  formed  the 
basis  of  their  progress.” 

I  am  looking  forward  to  one  of  the  most  successful  con¬ 
ventions  in  our  association’s  history  in  Chicago,  Mr.  Schlapp 
said  in  commenting  on  plans  of  his  association  during  the  coming 
year. 

“An  ambitious  program  built  around  merchandising,  adver¬ 
tising  and  retailer  relationships  has  been  developed  that  will 
give  those  w'ho  attend  the  best  opportunities  possible  to  com¬ 
pare  their  individual  efforts  with  the  achievements  of  other  pro¬ 
gressive  wholesale  grocers. 

“In  order  that  it  may  be  made  easy  for  those  attending  the 
convention  to  become  acquainted  with  each  other  and  to  get 
an  exchange  of  experiences,  we  have  arranged  for  a  ‘Good  Fel¬ 
lowship  and  Get  Acquainted  Supper’  at  the  Congress  Hotel  on 
January  25.” 

“Aside  from  the  formal  program,”  Mr.  Schlapp  continued, 
“I  am  sure  that  wholesale  grocers  generally  will  agree  with 
me  that  nothing  is  more  valuable  these  days  than  an  exchange 
of  views  and  information  between  those  in  the  same  lines  of 
business.” 

California  Packing  Improves  Financial  Structure,  Reduces 
Bank  Loans — The  end  of  its  fiscal  year  on  February  28  will  find 
the  California  Packing  Corp.  with  an  extremely  moderate 
amount  of  bank  indebtedness  outstanding  despite  the  effects  of 
the  sharp  slump  in  pineapple  prices  last  October.  The  corpora¬ 
tion  has  been  able  to  maintain  price  schedules  in  other  packs 
despite  the  extreme  instability  created  by  the  upset  in  pineapple 
prices  which  will  result  in  a  ‘‘substantial  loss”  in  that  pack. 

Last  summer,  pineapple  was  averaging  better  than  $1.55  a  case 
for  the  higher  grades.  With  the  current  average  at  least  30  cents 
a  case  lower,  basing  estimates  on  a  3,000,000  pack  for  Cali¬ 
fornia  Packing,  this  indicates  a  loss  of  approximately  $900,000 
in  prospective  return. 

The  final  fibres  for  the  1931  pack  placed  the  total  for  all 
packs  approximately  40  per  cent  lower  than  in  the  previous 
season.  The  last  official  report  of  the  company,  released  last 
month,  showed  bank  loans  of  approximately  outstanding,  com¬ 
pared  with  loans  totaling  $16,700,000  on  the  same  1930  date. 


These  loans  had  been  reduced  to  $8,355,389  as  of  February  28, 
last,  the  close  of  the  company’s  fiscal  period,  and  by  April  15, 
last,  were  down  to  $3,605,389.  Bank  loans  on  the  new  crops, 
therefore,  appear  to  have  totaled  approximately  but  $6,150,000 
since  the  middle  of  last  April. 

As  the  company  was  able  to  reduce  its  bank  debt  total  by 
$8,345,000  in  the  last  ten  weeks  of  its  1931  fiscal  period,  it  seems 
reasonable  to  hold  that  even  in  the  present  depressed  market 
conditions,  the  present  total  of  $9,750,000  can  be  reduced  to  a 
relatively  small  figure  by  the  end  of  the  present  fiscal  year, 
February  28,  next. 

Bank  loans  will  likely  be  reduced  substantially  despite  the 
policy  of  carrying  inventories  and  loans  rather  than  sacrifice 
prices  on  other  packs  than  pineapple  to  a  point  where  profits 
are  fractional,  if  any. 

Another  unfavorable  factor  affecting  the  affairs  of  the  com¬ 
pany,  in  addition  to  the  expected  loss  on  pineapple  pack  and 
smaller  margin  of  profit  on  other  commodities,  was  the  damage 
suffered  in  the  company’s  foreign  trade,  which  normally  amounts 
to  10  per  cent  of  the  total.  Action  of  several  European 
countries  in  suspending  the  gold  standard,  however,  resulted  in 
but  a  small  loss  on  foreign  business  to  California  Packing,  the 
management  estimates. 

Recent  reports  of  the  company  to  its  stockholders  and  the 
general  public  now  feature  sales  figures.  Up  to  last  year,  the 
company’s  reports  showed  income  only  after  depreciation,  sell¬ 
ing  costs  and  general  expenses.  Last  year  the  reports  w'ere  ex¬ 
panded  to  show  profits  from  operations  before  depreciation 
and  general  expenses  but  did  not  release  sales  figures. 

In  the  period  ended  December  14,  the  first  sales  report  showed, 
the  company  billed  goods  to  the  total  of  $37,108,708,  against 
$43,189,392  in  the  corresponding  period  in  the  preceding  year, 
a  decline  of  approximately  14  per  cent  in  dollar  value. 

This  decline  is  accounted  for  by  the  drop  in  the  canned  foods 
markets  throughout  the  United  States,  with  the  resulting  limit¬ 
ing  of  volume  and  lower  commodity  prices.  The  effect  of  the 
radical  slash  in  pineapple  prices  had  been  felt  for  only  about 
seven  weeks  of  the  period  covered  by  the  sales  report,  but  it 
was  learned  that  shipments  of  pineapples  in  this  period,  follow¬ 
ing  the  increased  buying  following  the  low  market  prices,  have 
reached  a  high  total. 

The  company  has  instituted  rigid  operating  economies  in 
recent  months  and,  at  the  close  of  November,  had  reduced  annual 
overhead  by  approximately  $2,000,000  through  lower  costs,  wage 
and  other  retrenchments  and  reduction  in  factory  costs.  A  10 
per  cent  salary  reduction,  which  affected  all  employees  and 
executives,  did  not  go  into  effect  until  November  1.  Omission  of 
the  December  dividend  payment  saved  the  corporation  approxi¬ 
mately  $400,000. 

Complete  Control  of  Birdseye  Freezing  Patents  Acquired  By 
General  Food  Corp. — With  the  acquisition  of  a  substantial  block 
of  stock  of  Frosted  Foods,  Inc.,  formerly  held  by  the  Goldman 
Sachs  Trading  Corp.,  the  General  Foods  Corp.  now  holds  com¬ 
plete  control  of  the  Birdseye  quick-freezing  patents.  General 
Foods  had  pre\iously  held  51  per  cent  of  the  stock  while  Goldman 
Sachs  held  the  remaining  49  per  cent,  which  has  now  been  sold 
to  General  Foods. 

The  Frosted  Foods  organization  under  another  name  was  first 
purchased  jointly  in  the  latter  part  of  1929.  Its  assets  were 
subsequently  liquidated  and  a  new  organization  was  formed 
under  the  present  name. 

Sales  developments  are  now  beine  conducted  by  the  Birdseye 
Packine  Co.,  a  suhsidary  of  the  Frosted  Foods  organization. 
Quick-freezing  plants,  utilizing  the  Birdseve  patent  rights,  have 
been  es‘^ablished  in  two  plants  at  Boston,  Mass.,  and  one  each  in 
Gloucester,  Mass.;  Kingsboro,  Ore.;  Butte,  Mont.,  and  Halifax, 
N.  S.  More  than  100  different  food  items,  including  meat,  sea 
f''od.  vegetables  and  fruit  are  now  being  produced  by  means  of 
the  Birdseye  process  for  commercial  use. 

Preliminary  work  in  developing  the  commercial  possibilities 
of  the  quick-frozen  food  products  was  started  in  the  New  Eng¬ 
land  area  under  the  direction  of  the  General  Foods  Sales  Co., 
Inc.  Experimental  sales  found  the  public  buying  the  products  in 
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satisfactory  proportions  to  insure  a  commercial  success.  Follow¬ 
ing  the  work  done  in  the  New  England  area,  sales  efforts  ex¬ 
panded  throughout  the  East,  including  several  retail  outlets  in 
the  New  York  metropolitan  area,  Philadelphia  and  Pittsburgh. 

In  discussing  the  future  of  quick-frozen  products,  officials  of 
General  Foods  said  that  there  are  more  than  200  stores  handling 
Frosted  Foods’  products  now  and  plans  for  1932  call  “for  as 
rapid  expansion  as  production  and  distribution  factors  permit.’’ 

Consolidation  of  all  activities  of  Best  Foods,  Inc.,  a  division 
of  the  Gold  Dust  Corp.,  and  Richard  Hellmann,  Inc.,  an  affiliate 
of  the  General  Foods  Corp.,  into  one  unit  known  as  Best  Foods, 
Inc.,  has  been  announced  by  officials  of  the  merged  companies. 

The  new  organization,  owned  jointly  by  General  Foods  and 
Gold  Dust,  is  the  largest  manufacturer  of  mayonnaise  and  salad 
dressing  in  the  United  States.  Both  companies  will  retail  their 
own  brands  under  the  consolidation,  but  the  operations  of  the 
two  distributing  systems  will  be  joined. 

C.  M.  Chester,  Jr.,  president  of  General  Foods,  and  Randolph 
Catlin,  president  of  Gold  Dust,  were  unanimous  in  declaring 
that  the  merger  is  of  parts  of  their  respective  companies  only, 
and  that  no  further  consolidation  is  contemplated.  Jay  Gould, 
formerly  vice-president  and  general  sales  manager  of  Best 
Foods,  has  been  appointed  general  manager  of  the  new  concern, 
while  Gustav  Winckelmann,  vice-president  of  Richard  Hellmann, 
Inc.,  will  be  in  charge  of  all  plant  operations. 

The  new  organization  starts  operations  with  11  plants — ^the 
six  Hellmann  units,  located  in  Long  Island  City,  Miami,  Dallas, 
Chicago,  San  Francisco  and  Toronto,  and  the  five  Best  Foods 
plants,  located  in  Bayonne,  New  Jersey,  Chicago,  San  Francisco, 
Streator,  Illinois,  and  Norfolk,  Virginia.  Products  manufac¬ 
tured  by  the  company  include  Hellmann’s  mayonnaise.  Best 
Foods  mayonnaise,  Nucoa,  Best  Foods  Gold  Medal  salad  dress¬ 
ing,  Hellmann’s  sandwich  spread,  and  Best  Foods  bread  and 
butter  pickles. 

Mr.  Chester,  commenting  upon  the  consolidation,  declared  that 
“it  would  improve  operating  efficiency  and  give  better  distribu¬ 
tion  service  to  the  trade  and  the  public.”  Mr.  Gould  said  that 
he  anticipated  an  immediate  consolidation  of  the  two  delivery 
systems,  with  great  savings  in  selling  costs,  and  to  promote 
greater  efficiency  in  service.  For  the  present,  all  plants  will  be 
maintained  on  their  existing  production  schedules,  while  all 
present  brands  will  be  continued. 

Richard  Hellmann,  Inc.,  was  absorbed  by  the  General  Foods 
Corp. — then  known  as  the  Postum  Co., — in  1927.  Best  Foods, 
Inc.,  was  acquired  by  the  Gold  Dust  Corp.  in  1928. 


“BILLY”  NICHOLLS  PASSES  ON 

ONE  of  Chicago’s  oldest  and  best  known  brokers, 
Wiliam  H.  Nicholls,  was  called  to  his  reward  on 
January  5th,  after  a  long  illness.  He  took  an 
active  part  in  every  phase  of  the  industry,  years  ago, 
and  was  known  and  loved  by  canners  over  a  wide 
territory.  The  firm  bearing  his  name  is  one  of  the 
oldest  in  the  business,  and  his  death  was  received  with 
real  regret  by  everyone,  when  announced.  He  was  an 
ex-President  of  the  National  Food  Brokers  Association. 


LANDRETH  INTRODUCES  TWO  NEW  SWEET 
CORN  VARIETIES 

HE  D.  LANDRETH  SEED  COMPANY,  Bristol, 
Pa.,  has  just  announced  the  introduction  of  Mills’ 
Golden  Sunrise  and  Mills’  White  Sunrise  Sweet 
Com. 

These  two  varieties  are  the  product  of  a  cross  made 
in  1925  by  H.  S.  Mills,  then  a  member  of  The  Cornell 
University  Long  Island  Vegetable  Research  Farm  at 
Riverhead,  L.  I.  Mr.  Mills  has  continued  the  work  of 
selection  since  his  connection  with  Landreth  in  1929. 

The  parents  of  these  two  new  hybrid  sweet  corns  are 
Golden  Bantam  and  Long  Island  Beauty.  The  name 
Sunrise  was  given  in  honor  of  Long  Island  which  is 
known  as  “The  Sunrise  Trail.” 

The  stalks  of  these  varieties  are  about  the  height  of 
Stowells  Evergreen  but  the  ears  mature  a  few  days 
before  this  variety.  The  ears  are  long  and  slim  with 
generally  12  rows  of  good  quality  kernels.  The  two 
varieties  are  suitable  for  gardeners  and  canners. 

Mills’  Golden  Sunrise  has  been  tested  all  over  the 
United  States.  Some  of  the  comments  from  Agricul¬ 
tural  Experiment  Stations  are  as  follows: 

1.  “This  variety  gave  us  especially  favorable 
results.” 

2.  “It  was  more  uniform  in  ripening  and  in  size 
and  shape  of  ear  than  most  other  varieties.” 

3.  “The  Quality  was  very  good.” 

4.  “The  Canned  product  was  rated  very  good  in 
quality  in  States  tests.” 

5.  “This  variety  produces  1  and  2  ears  per  stalk  and 
there  was  no  disease  present.  The  kernels  were 
sweet  and  tender.” 

6.  “It  is  the  best  favored  variety  here.” 

7.  “The  yield  was  over  2%  tons  of  pulled  ears  per 
acre.” 

8.  “This  variety  has  a  good  quality  as  Whipples 
Yellow.” 

9.  “It  had  the  highest  yield  in  number  and  weight 
of  ears  of  any  variety  in  the  test.” 

10.  “Out-yielded  all  varieties  in  the  trial.” 

11.  “This  variety  with  White  Sunrise  were  the  only 
two  which  produced  edible  ears  in  the  drought.” 

12.  “This  variety  compares  favorable  with  Black 
Mexican  in  quality.” 

Reports  from  the  tests  of  White  Sunrise  are  similar. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  except 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


I 


WANTED— Executive  Position  by  Accountant  experienced  in 
canned  foods,  costs,  statements,  income  tax  reports,  all  office 
detail  and  management,  correspondence.  Exceptional  refer¬ 
ences. 

_ •  Address  Box  6,  Greensboro,  Md. _ 


_ For  Sale — Machinery 

Bargains  in  canning  machinery. 

A.  K.  Robins  &  Company,  Inc. 
Baltimore,  Maryland 


For  Sale — Factories 

FOR  SALE— A  one-line  Packing  Plant,  well  located, 
fully  equipped  and  ready  to  run  on  beans,  corn  and 
tomatoes. 

Address  Box  124,  Stewartstown,  Pa. 

FOR  SALE  OR  RENT— Our  practically  new  canning 
Plant  in  this  City.  Abundant  good  white  labor. 
Large  territory.  Good  fruits  and  vegetables.  Ex¬ 
cellent  roads.  Frost  proof  storage  rooms.  Railroad 
siding. 

Mayfield  Canning  Co.,  Mayfield,  Ky. 

FOR  SALE— Modern  Plant  in  New  Jersey;  equipped 
for  the  packing  of  most  products  in  tin  or  glass. 

Address  Box  A-1840  care  of  The  Canning  Trade. 

Situations  Wanted 

POSITION  WANTED— As  Superintendent  by  packer  of  general 
line  of  vegetables;  beans,  peas,  tomatoes,  corn,  beets,  kraut; 
and  other  lines.  Wide  experience  in  all  phases  of  management, 
production  and  mechanics.  Prefer  yearly,  but  will  consider  sea¬ 
sonal  proposition. 

Address  Box  B-1832  care  of  The  Canning  Trade. 

WANTED— Position  as  Manager  or  Superintendent  by  one  experi¬ 
enced  in  management,  packing,  etc.  Have  handled  all  fruits 
and  vegetables,  tomato  products,  jams  and  jellies.  Have  also 
had  some  selling  experience  and  will  consider  proposition  with 
brokerage,  machinery  or  supply  house. 

Address  Box  B-1833  care  of  The  Canning  Trade. 


POSITION  WANTED— Young  man  27  years  old,  wishes  position 
as  factory  Superintendent.  Experienced  with  Green  Beans, 
Pumpkin,  Com,  Tomatoes  and  Tomato  Products.  Six  years 
served  as  plant  manager.  Know  hdw  to  pack  quality  and  manage 
help.  Can  furnish  excellent  references. 

Address  Box  B-1836  care  of  The  Canning  Trade. 

WANTED  Eor  California  cannery,  competent  Eastern  packer 
capable  of  taking  full  charge  as  Superintendent  of  plant,  with 
complete  knowledge  how  to  pack  Tomato  Products,  Beans  of  all 
kinds,  small  Vegetables  (no  (3orn  or  Peas),  and  Fruits,  Total 
season’s  pack  averages  250,000  cases.  Write  giving  previous 
experience  and  references.  Do  not  apply  unless  you  believe  you 
can  handle  position. 

Address  Box  B-1834  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Manager  or  Superintendant  by  packer 
of  general  line  of  vegetables;  peas,  corn,  tomatoes,  kraut,  and 
other  lines.  Wide  experience  in  all  phases  of  management,  pro¬ 
duction  and  mechanics.  Can  give  best  of  references. 

Address  Box  B-1837  care  of  The  Cannieg  Trade. 

WANTED — Position  as  Sales  Manager  or  Salesman;  experienced 
in  canned  foods  and  condiments;  well  acquainted  with  entire 
trade  in  Ohio,  Michigan,  Illinois,  Indiana,  West  Virginia,  Penn¬ 
sylvania,  New  York  State  and  Maryland.  Accustomed  to  work¬ 
ing  with  brokers,  appointing  them,  etc.  Best  of  references. 

Address  Box  B-1838  care  of  The  Canning  Trade. 

POSITION  WANTED— By  man  who  is  educated  in  the  canning 
game  and  has  had  20  years  of  practical  experience.  Married 
and  age  42.  Machinist,  factory  installer  with  a  very  fine  per¬ 
sonality;  also  a  fine  quality  packer  of  all  fruits  and  vegetables, 
Apple  Butter  and  Dill  Pickles,  with  sales  ability;  small  town  or 
city.  In  the  best  of  health  and  has  the  best  of  references. 

Address  Box  B-1839  care  of  The  Canning  Trade. 

POSITION  WANTED— By  German,  young  man.  High  class  ex¬ 
pert  in  making  jams.  Preserves,  Jellies,  Pulps  and  Syurps. 
11  years  experience. 

Address  Box  B-1841  care  of  The  Canning  Trade. 


OLD  FRIENDS 

D.  D.  ROWLANDS 

Formerly  With  the  Associated  Seed  Growers 


NEW  HOUSE 

CHAS.  P.  GUELF 

Formerly  with  J.  B.  Rice  Seed  Co. 


NOW 

OF 


Continental  Seed  Co. 

Growers  of  Canners’  Seeds 

Toledo,  Ohio 


See  Us  At  The  National  Canners  Convention 
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A  MACHINE 
THAT  BROUGHT  ABOUT 
A  NEW  PROCESS. 


With  the  inception  of  the  Hansen  Automatic 
Kraut  Filler  the  old  method  of  hand  filling,  brin¬ 
ing,  exhausting  and  cooking  kraut  was  replaced 
by  the  Hansen  Kraut  Process. 

The  Hansen  Automatic  Kraut  Filler  fills,  brines 
and  tops  pre-sterilized  kraut  into  60  cans  per 
minute,  with  one  operator,  and  passes  them  direct 
to  the  sealing  machine,  eliminating  the  necessity 
for  exhausting  and  cooking.  In  addition  to  a 
great  saving  in  labor  and  equipment  the  Hansen 
Automatic  Kraut  Filler,  by  accurate  can  filling, 
produces  approximately  10%  more  cases  per 
tank  than  hand  pack  methods. 

If  you  would  compete,  investigate  the  Hansen 
Automatic  Kraut  Filler. 

HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


Hansen  Pea  and  Bean  Filler 
Hansen  Cmti  Cooker  Filler 
Hansen  Fruit  and  Vejretable  Hansen  Sanitary  Conveyor 

Hansen  Sanitary  Krant  Hansen  Quality  Pea  Grader 

Filler  Hansen  Pour  Roll  Beet 

Hansen  Automatic  Tomato  T?P***i  ,,  u-n 

niler  Hansen  Sanitary  Gallon  Filler 

Hansen  Whole  Grain  Com  Cutter 
Hansen  Chill  Con  Came  Filler 


SMILE  AWHILE 

There  is  a  taoing  grace  in  a  tense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


WET  STUFF 

Daddy,  after  a  hard  day’s  work,  had  settled  in  his 
favorite  chair  and  was  reading  his  newspaper.  Mother 
was  mending  and  little  was  left  to  her  own  devices. 

“Oh,  mama,”  burst  out  Ethel,  “may  I  say  some¬ 
thing?” 

“No,  Ethel,”  said  mother  firmly.  “You  know  it  is 
against  the  rule  to  talk  when  daddy  is  reading.  You 
must  wait  till  he  has  finished.” 

To  make  the  lesson  more  effective,  father  went  on 
for  some  time.  Then  he  laid  down  the  paper  and  asked : 
“Now,  dear,  what  is  it  you  wanted  to  say?” 

“It  doesn’t  matter  much  now,”  said  Ethel  coldly. 
“I  only  wanted  to  say  I  couldn’t  turn  off  the  bathroom 
spigot,  and  all  the  water’s  running  down  the  stairs.” 


BRAVE  AND  BALD 

Guide — ^I  could  tell  you  stories  about  that  cave  that 
would  raise  the  hair  on  your  head. 

Tourist — I  don’t  believe  it. 

Guide — ^Then  you  are  very  brave? 

Tourist — ^No,  but  I  am  very  bald. 


THE  OLD  GAME 

Office  Boy — May  I  go  home,  sir?  I’ve  got  a  very 
bad  bilious  attack  and  feel  faint  and  weak. 

Boss — Certainly,  my  boy.  But  if  you’ll  wait  a  minute 
I’ll  give  you  a  lift  in  my  car — ^I’m  going  to  the  game 
myself. 


ULTERIOR  MOTIVE 

Mrs.  Crabber  (shopping  with  hubby  for  wall  paper) — 
Gracious,  no!  That  is  hideous.  It  would  drive  people 
away. 

Mr.  Crabber — Just  the  thing  for  our  guest  chamber, 
then ! 


WHEN  TIME  WAS  KIND 

“Have  any  of  your  childhood  hopes  been  realized?” 
“Yes.  V^en  mother  used  to  pull  my  hair  I  wished 
that  I  didn’t  have  any.” 


QUITE  A  COMPARISON 

Asker — ^What  do  you  think  of  the  moratorium? 
Dumbley — Haven’t  seen  a  picture  of  her  yet.  Is  she 
anything  like  the  Mauritania? 


HANDY  DOSE 

Eight-year-old  (reading  magazine) — ^What’s  a  liter¬ 
ary  aspirant,  Margie? 

Margie  (slightly  older) — I  guess  it’s  what  an  author 
takes  when  he  has  a  headache. 

EARNEST  TIME-SAVER 

“Isn’t  it  remarkable  how  Alice  keeps  her  age?” 
“Yes,  she  hasn’t  changed  it  for  ten  years.” 
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jyJETflL  PflCKaCE  CORPORATION 


Ba.ltirt)Ore  Plant  qtjO  Sales - Oil  S30uil>  wolfe  Street. 

Execiative  Offices - 110  E.  42  St.,  Neu)  YorK  City. 

PT  ,/\  'Nj^r ^  k  Ha.roiltoo,  Oliio.  Ciiicd^o,  Illinois. 

OTHER  PEANTS^  MaspetH.NeiDYork.-BrooktypTNeu)  YorK. 


811  Soutl>  Wolfe  Street. 


Ask  Packers 
we  have  Served 

about  these 

CANS! 

. .  a.nd  how  they’re 
Backed  with  Service 


v^- "  — ^ 


Packers  who  have  used  our  CANS  and 


SERVICE  are  satisfied.  Pick  up  the  ‘pk 


and  ask  the  Packer  near  you,  whom  we  have 


served,  about  these  SANITARY  CANS  and 
the  methods  we  apply  to  back  them  up 

You  will  hear  they  were  NEVER  OUT  OF 


CANS  at  any  time  -  that  trouble  was  prevent 


ed  rather  than  adjusted  -  that  Traffic  and 


Service  men  were  ALWAYS  ON  THE  JOB. 


These  points  are  well  to  know  just  now 


before  you  sign  for  1 932.  Recall  that  CANS 


and  ideal  SERVICE  come  out  to  you  from 


Baltimore,  Md. 


Do  not  fail  to  attend  the  National  Canners* 


Convention,  Hotel  Stevens,  Chicago,  Ill., 


January  25th  to  29th,  1932. 
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BALTIMORE,  JANUARY  25,  1932 


WEEKLY  REVIEW 


Better  Tomato  Prices  Firmly  Established — Advance  in 
Pineapple  Prices  Bolsters  Canned  Fruit — Com  Sacri¬ 
ficed  but  Confidence  Continues  —  Peas  in  Strong 
Position — May  Prove  More  Profitable  to  Hold  Spot 
Goods  Than  to  Sell. 

Moving  nicely — it  just  needed  the  advance  in 
pineapple  prices  to  give  the  appearance  of  solid 
substance  to  the  rise  in  tomato  prices,  and  make 
the  buyers  realize  that  the  march  to  better  market 
conditions  in  canned  foods  is  on,  and  will  not  be  halted. 
You  know  in  the  present  humor  of  the  buyers  it  needed 
only  one  big  buyer  to  contemtously  shrug  his  shoulders 
and  say,  “Oh,  that’s  just  tomatoes,”  and  the  little  fel¬ 
lows  all  scurried  off  to  report  that  there  was  nothing 
in  that  tomato  advance.  That  is  what  they  did,  also, 
in  the  matter  of  the  California  peach  control  move, 
embracing  nearly  all  the  fruit  canners  of  that  State. 
Because  reaction  was  not  prompt  and  drastic,  towards 
higher  prices  on  all  canned  fruits,  these  “wise  guys” 
announced  there  was  nothing  in  it.  It  goes  without 
saying  that  the  advance  in  pineapple  prices  is  all  that 
was  needed  to  put  everything  in  this  fruit  deal,  and  it 
is  there,  and  with  both  feet. 

That  represents  mighty  nice  and  favorable  action  in 
the  canned  foods  market,  and  coming  just  before  the 
meeting  of  the  big  Convention,  it  is  very  timely  to 
say  the  least.  It  has  not  assured  a  profit  on  all  that 
can  be  packed  by  every  canner  during  the  season  of 
’32 — not  by  a  million  miles ;  but  it  ought  to  put  heart 
into  the  present  holders  of  canned  foods,  and  cause 
them  to  ask  prices  worth  while,  instead  of  giving  their 
goods  awa5^  Especially  ought  this  to  be  the  case,  when 
as  a  fact,  the  weak  holders  are  about  all  cleaned  out  of 
the  market,  and  the  goods  are  now  held  by  canners  who 
ousrht  to  be  able  to  hold  them,  the  better  ones.  That  is 
what  men  who  ought  to  know  report,  and  that  in  itself 
will  strengthen  the  market. 


And  then  there  is  another  consideration  which  ought 
to  be  taken  now.  Did  any  canner  or  grower  ever  before 
witness  such  an  “open”  winter  as  has  been  had  all  over 
the  territory  where  canners’  crops  are  grown?  The 
grass  is  growing  green  in  the  fields,  dandelions  and 
violets  and  the  snow  crocusses  are  in  bloom,  rose  bushes 
are  breaking  into  tiny  leaf,  and  it  is  as  much  like  spring 
as  it  normally  is  in  April.  And  the  condition  is  not 
local  by  any  means,  it  is  very  widespread,  with  prac¬ 
tically  no  winter  as  yet.  What  do  you  make  out  of  that 
aside  from  the  fact  that  it  is  a  God-send  to  the  poor, 
whose  number  is  legion  right  now?  If  it  goes  on  there 
will  be  a  visitation  of  bugs,  insects  and  crop  enemies 
that  will  wipe  the  fields  clean  next  season,  despite  all 
human  efforts,  because  the  normal  winter-killing  of 
such  insect  pests  has  not  taken  place.  In  other  words 
it  pressages  a  double  amount,  and  then  some,  of  these 
insect  troubles.  Of  course,  this  can  all  be  undone  by 
hard  winter  weather  during  the  balance  of  the  winter ; 
but  at  most  that  can  be  only  over  a  short  time,  and  it 
will  have  to  be  very  intense  to  do  its  work  thoroughly 
in  such  short  time.  And  if  we  get  that  sort  of  weather, 
what  about  the  fruit  crops,  for  the  sap  is  unduely  high 
in  them  right  now?  W’e  are  not  trying  to  resurrect 
the  ancient  ghost  of  the  Peach  Killer ;  we  face  a  most 
unusual  growing  condition,  and  if  it  goes  through  as 
it  has  been  going,  all  the  present  holders  of  canned 
foods  may  wish  that  they  had  locked  up  their  holdings 
and  thrown  the  key  away.  Especially  in  view  of  the 
financial  difficulty  of  operating  at  all  during  the  1932 
season — ^there  may  be  lots  of  canners  unable  to  open 
at  all  this  coming  season,  and  that  the  packs  will  be 
shortened  now  seems  as  certain  as  anything  in  the 
future  can  be  certain.  You  know  well  that  the  canners 
have  not  the  money  to  make  big  packs,  and  do  you 
think  the  banks  will  finance  them  for  big  packs? 

Our  advice  to  you  who  are  holding  good  quality 
goods,  and  for  which  the  buyers  are  offering  cost  or 
less — or  even  only  a  small  profit — is  to  hold  the  goods 
for  next  season.  You  have  them,  they  won’t  spoil,  and 
it  won’t  cost  a  lot  to  keep  them,  and  you  may  not  get 
much  if  any  next  season.  It  is  worth  thinking  abouf>— 
and  straining  for. 

'The  Market — ^The  canned  tomato  market  has  gone 
strong  this  week  to  77V^  to  80c  for  standard  No.  2’s; 
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Indiana  has  followed  suit  in  both  strong  feeling  and 
prices,  and  the  buyers  know  that  the  market  has  gotten 
away  from  them.  The  only  places  they  can  find  the 
formerly  cheap  prices  of  65c  to  70c  are  in  the  Ozarks 
and  in  Virginia,  where  they  continue  to  quote  these 
prices,  and  those  two  sections  ought  to  wake  up.  They 
pack  good  tomatoes  in  both  of  those  sections  and  they 
could  get  the  price  if  they  would  but  ask  for  it.  No. 
21/2’s  are  90  to  95c  and  3’s  have  moved  to  $1.20  and 
there  have  been  small  sales  as  high  as  $1.25  for  stan¬ 
dards.  Standard  No.  lO’s  are  at  $3.35.  No  tomato 
holder  need  be  afraid  to  quote  prices  of  this  kind;  of 
course  he  will  meet  opposition,  and  his  broker  will  tell 
him  that  they  can  be  bought  for  less.  But  they  have 
sold  at  these  prices,  and  if  others  can  get  the  price, 
why  can’t  you  ? 

Com — Com  is  not  doing  so  well.  They  are  striving 
hard  in  the  central  west  to  hold  up  prices,  and  they 
are  succeeding  fairly  well.  Standard  Evergreen  com  is 
quoted  in  the  central  west  at  60c  and  65c,  extra 
standard  Country  Gentleman  at  70c,  and  fancy  C.  G» 
at  75  to  85c.  But  every  once  in  a  while  somebody  lets 
go  a  block  at  low  prices,  and  the  report  reverberates 
around  the  market  like  a  gun  fired  in  a  cathedral.  In 
this  section  the  bargain  brokers,  or  cut  rate  artists, 
offer  fancy  shoepeg  com  as  low  as  77V^c;  standard 
evergreen  at  60c,  and  wholegrain  evergreen  at  65c. 
The  market  is  quoted  higher  than  these  figures,  but 
reports  say  that  lower  ones  have  been  accepted.  We 
have  seen  sales  of  standard  cream  com  at  57i/2C,  and 
extra  standard  has  sold  at  621/2C,  and  some  pretty  big 
blocks  have  changed  hands.  But  corn  is  not  as  weak 
as  these  reports  would  seem  to  indicate.  Most  corn 
holders  feel  that  com  will  right  itself,  and  be  well 
cleaned  up  before  the  new  season. 

Peas — Peas  are  getting  “cocky”  they  say.  The  supply 
has  worked  down  into  an  easily  handled  condition  and 
prices  are  advancing.  Wisconsin  reported  its  holdings 
on  January  1st  as  3,875,676  cases,  on  the  basis  of  2’s, 
two-thirds  of  which  were  Alaskas.  with  the  heaviest 
consuming  months  yet  to  go  before  new  packing  can 
commence.  There  is  no  evidence  that  the  consump¬ 
tion  of  peas  has  fallen  off  a  bit,  and  if  that  is  so  just 
where  are  the  million  and  a  half  cases  per  month  to 
come  from  to  supply  the  next  five  months  ?  Fresh  peas 
will  be  a  negligible  factor,  for  they  can’t  stand  the 
freight  or  express,  and  the  retailers  will  not  stand  the 
loss  from  the  heavy  spoilage,  and  the  people  will  not 
pay  the  former  fancy  prices.  Canned  peas  have  the 
stage.  They  have  been  selling  quite  well,  in  better 
than  usual  size  blocks,  at  90c  to  95  for  4’s ;  $1  for  3’s ; 
$1.05  for  2’s,  and  No.  4  Alaskas  in  No.  10  cans  have 
advanced  to  $5.  There  has  even  been  a  trickling  of 
futures  sold. 

The  canned  fruit  situation  has  strengthened  material¬ 
ly  with  the  advance  in  pineapple  prices,  and  the  buyers 
now  feel  that  they  can  proce^  without  danger  of  sud¬ 
den  cuts  in  prices.  We  may  now  expect  to  see  the 
canned  fruits  stocks  moved  out  in  an  orderly  manner, 
and  at  prices  that  will  hold  consumption  at  a  high  level. 

As  we  close  the  week  on  the  eve  of  departure  for 
the  Chicago  Convention,  it  would  seem  that  there  will 
be  very  few  eastern  canners  at  the  Convention.  Can- 
ners  in  the  vicinity  of  Chicago,  of  course,  will  be  there, 
and  there  wiU  be  a  good  attendance  of  brokers,  and 
machinery  supply  inen. 


NEW  YORK  MARKET 

Bk  "NEW  YORK  STATER." 

Spteiti  Corrtapondmt  of  "The  Canning  Trade." 


Market  Unchanged — Pineapple  Prices  Increase — ^To- 
matoe  Prices  Moving  Upward — Com  Unchanged — Peas 
Continue  Firm — Hudson  Street  to  be  Well 
Represented  at  the  Convention. 

New  York,  January  21,  1932. 

The  MARKET — Although  trading  continued  to 
consist  largely  of  routine  replacement  orders  with 
little  change  expected  until  the  Chicago  conven¬ 
tions  are  over,  the  past  week  brought  forth  several  im¬ 
portant  new  developments  affecting  the  local  canned 
foods  market. 

A  mark-up  of  20  cents  a  case  on  the  popular  sizes  of 
pineapple,  increased  strength  of  the  peach  control 
group  and  a  generally  firmer  market  were  the  high¬ 
lights  of  the  week. 

Buyers,  however,  are  adhering  to  the  custom  of  not 
making  any  definite  committments,  save  replacement 
orders,  until  the  conventions  are  over  and  some  of  the 
trade  problems  have  been  settled. 

Pineapple — The  Hawaiian  Pineapple  Co.,  Ltd.,  and 
the  California  Packing  Corp.  advanced  the  price  of  the 
three  main  grades  of  pineapple  20  cents  a  case  and  the 
new  prices  for  21/2S,  fancy,  standard  and  broken  now 
stand  at  $1.45,  $1.30  and  $1.20,  respectively.  Coast, 
effective  from  January  19  to  March  1.  All  other  lead¬ 
ing  factors  met  the  advance. 

This  action  was  the  first  move  taken  by  the  pineapple 
packers  to  stabilize  prices  after  the  sharp  slump  last 
October  which  saw  prices  drag  to  profitless  levels  and 
follows  on  the  heels  of  the  organization  of  the  peach 
control  group  on  the  Pacific  Coast  a  short  time  back. 

Further  advances  are  likely  to  follow  these  increases, 
which  affected  only  40  per  cent  of  the  current  pack. 
However,  no  further  changes  are  likely  until  after  the 
Chicago  Conventions  are  over. 

Although  the  advances  were  only  for  a  two-week 
period,  the  trade  holds  that  packers  will  not  only  main¬ 
tain  these  prices  but  other  grades,  unaffected  by  the 
increase,  will  be  raised.  To  a  large  degree,  the  future 
trend  of  pineapple  prices  depends  on  the  success  of  the 
California  peach  control  co-operative  group. 

Tomatoes — ^Tri-State  packers  were  able  to  leave  for 
the  convention  with  the  knowledge  that  prices  here 
have  taken  a  definite  upward  trend  that  seems  likely  to 
continue,  barring  unforeseen  developments.  As  buyers 
found  that  the  longer  they  delayed  in  covering  their 
needs,  the  more  they  had  to  pay,  trading  has  increased. 
Despite  the  customary  pre-convention  slump,  several 
fairly  large  orders  for  tri-state  tomatoes  have  been 
plac^,  it  was  reported. 

Southern  2s  are  currently  priced  from  70-721/2  cents, 
3s  are  at  $1.10  and  10s  are  selling  from  $3.10  to  $3.25. 
Camiers  are  not  pushing  sales  at  these  figures,  how¬ 
ever,  and  trade  indications  are  that  any  concerted  buy¬ 
ing  would  work  prices  into  higher  ground  in  a  short 
time. 

California  packers  are  also  holding  for  higher  prices, 
with  21/2S  currently  posted  at  90-921/2  cents,  coast, 
although  offerings  at  the  lower  figure  are  relatively 
scarce.  Some  factors  are  holding  now  for  95  cents 
and  predict  $1  asked  within  the  next  few  weeks. 
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Spinach — A  large  Southern  California  factor  released 
prices  on  1932  pack  spinach  during  the  week,  now 
being  packed,  as  follows:  2V^s,  $1.15;  10s,  $3.75;  8- 
ounce,  55c  ;  Is,  75c;  2s,  90c.  Another  packer  is  posting 
slightly  lower  prices  on  some  grades,  offerings  21/28 
at  $1.15,  10s  at  $3.60,  Is  at  80c  and  2s  at  90c.  No  price 
lists  have  been  released  as  yet  by  Northern  California 
packers. 

Corn — Despite  stories  of  the  reported  improvement 
in  the  statistical  position  of  the  com  pack,  due  to  the 
enormous  quantities  moving  into  retail  consuming 
channels,  prices  continued  easy  here  through  the  week 
and  little  improvement  is  looked  for  in  the  immediate 
future. 

Maine  corn  continues  to  be  freely  offered  and  it  was 
reported  that  a  large  chain  organization  operating 
throughout  the  metropolitan  area  has  brought  a  large 
quantity  for  use  as  a  “leader’  in  their  units.  Prices 
from  other  localities  continue  soft  and  seem  likely  to 
continue  so  until  some  definite  improvement  is  shown 
in  Maine  postings. 

Salmon — Showed  little  actual  activity,  but  inquiries 
increased  as  the  Lenten  season  draws  nearer.  New 
York  City,  with  its  cosmopolitan  population,  is  a  heavy 
consumer  of  salmon  and  other  canned  fish  products 
during  Lent  and  prices  usually  firm  up  at  this  time  of 
the  year,  reflecting  this  demand. 

Peas — Reports  from  Wisconsin  are  that  several  of 
the  larger  packers  there  will  shortly  be  cleared  out  of 
warehouse  stocks  on  the  cheaper  grades.  Demand  for 
the  lower-priced  grades  continues  firm  and  this  item  is 
one  of  the  most  popular  retail  canned  food  offerings. 
As  the  supply  of  the  cheaper  grades  diminish,  demand 
for  the  higher  priced  grades  gains,  although  the  price 
list  still  offers  concessions  on  firm  bids,  trade  reports 
indicate. 

Peaches — ^The  peach  control  group  established 
recently  in  California  has  been  strengthened  by  the 
addition  of  several  of  the  leading  field  brokers  on  the 
Pacific  Coast,  according  to  reports  from  the  Coast. 
Although  some  factors  in  the  trade  continue  to  hold 
that  the  plan  will  not  succeed,  present  indications 
show  no  serious  bar  to  success. 

The  action  of  the  pineapple  packers  in  raising  prices 
aids  the  position  of  the  peach  packers  and  the  rigid 
adherence  to  prices  established  by  the  group  are 
heartening.  However,  no  real  test  of  the  plan  may  be 
expected  before  the  middle  of  next  month  when  buyers 
will  enter  into  the  market  to  cover  needs  on  a  moderate¬ 
ly  large  scale.  Whether  or  not,  a  sharp  increase  in 
trading  activities  would  see  any  members  renege  on 
the  agreement  is  highly  doubtful,  however. 

Prices  are  firm  at  the  opening  levels,  less  5  per  cent 
although  little  trading  is  reported.  Brokers  here  send¬ 
ing  sub-market  bids  to  California  packers  have  had 
them  refused. 

Convention — The  trade  exodus  from  Hudson  Street 
to  Chicago  will  probably  begin  Friday  when  several 
parties  are  reported  scheduled  to  leave  for  the  Windy 
City.  Saturday,  additional  parties  will  leave  with  a 
few  remaining  in  New  York  until  Sunday.  However, 
the  Street  will  be  well  represented  in  Chicago  at  the 
various  conventions,  according  to  present  indications. 


CHICAGO  MARKET 

By  "OBSERVER." 

Special  Correspondent  of  "The  Canning  Trade." 


Feeling  in  Market  Much  Better — Indiana  Tomatoes 
Take  Jump— Ozarks  Continue  to  Quote  65c — Com  Com- 
tinues  Weak — Peas  Growing  Strong — California  Fruits 
Improving — Salmon  Heading  Interest. 

Chicago,  January  21,  1932. 

EELING  BETTER — A  considerably  better  senti¬ 
ment  prevails  locally  among  canned  foods  opera¬ 
tors;  the  apparent  recovery  of  tomatoes,  the  com¬ 
pletion  of  the  California  Peach  Control  program  and 
the  acute  shortage  on  peas  which  is  going  to  appear 
on  the  horizon  soon  have  all  contribute!  to  give  buyers 
new  heart  and  a  certain  conviction  that  there  is  an 
upturn  somewhere  ahead,  although  it  is  not  possible  to 
find  any  optimists  whose  hopes  for  market  improve¬ 
ments  register  any  big  advances  at  least  for  the  pres¬ 
ent.  The  process  will  more  likely  be  one  of  utter  clean¬ 
up  on  those  lines  which  are  exhausted;  and  a  very 
healthy  diversion  of  public  attention  onto  other  cheap 
foods  for  a  while. 

Statistically  there  are  many  items  which  ought  to 
fall  into  the  clean-up  class ;  it  will  be  interesting  to  see 
what  will  be  the  final  reaction  directly  and  indirectly 
when  these  exhaustions  of  supply  develop. 

Tomatoes — A  very  definite  advance  has  developed  on 
Indiana  tomatoes;  a  few  distressed  sellers  had  been 
trying  to  force  the  situation  on  the  general  basis  of  No. 
2  standards  at  65  to  67V2»  Indiana  factory;  suddenly 
things  changed  about  and  it  is  now  hard  to  find  good 
bang-up  standards  at  less  than  75c  doz.,  there  have 
been  some  very  heavy  sales  registered  and  such  unsold 
stocks  as  still  remain  are  in  the  hands  of  people  who 
will  handle  their  marketing  problem  very  deliberately 
and  intelligently. 

Last  minute  reports  indicate  that  some  limited  sup¬ 
plies  in  Wisconsin,  Illinois  and  Iowa  are  being  repriced 
up  into  lines  with  the  changed  conditions  in  Indiana. 
Ozarks  still  continue  unchanged  at  65c,  factory. 

It  is  understood  that  only  a  few  niarkets  have  waked 
up  on  this  tomato  market;  they  have  bought  quite 
heavily,  and  as  the  balance  of  the  trade  falls  into  step 
we  may  see  a  continued  healthy  market  all  spring. 

In  general  it  may  be  said  that  these  recent  heavy 
purchases  were  generally  from  larger  operators  who 
must  necessarily  take  the  problem  of  a  continuous 
supply  of  this  important  item  for  their  established 
trade  more  seriously  than  the  in-and-outer  operator 
who  will  sell  something  else  if  tomatoes  do  not  look 
reasonable. 

Corn — Market  continues  weak ;  good  standard  corn  in 
the  low  60s  at  mid-western  factories  can  still  be  found 
although  many  canners  are  refusing  to  talk  anything 
under  70c  doz.  It  is  understood  that  practically  all 
Iowa  canners  are  asking  70c  to  75c;  a  few  weak  spots 
have  been  reported  in  Wisconsin,  Illinois  and  Indiana. 

Eastern  com  also,  of  course,  continues  in  ample 
supply,  and  cheap. 

Fancy  corn  is  too  plentiful ;  fancy  No.  2  Co.  Gent,  can 
be  bought  in  the  80c  range. 

Golden  Bantam  com  has  also  been  reduced  on  price ; 
some  extraordinary  offerings  have  been  quoted  into 
Chicago  from  the  east. 
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Certainly  these  present  difficulties  should  discourage 
overpacks  lor  ;  il  what  we  hear  ol  producing  costs 
is  true  the  prices  b  months  hence  must  necessarily  be 
much  nigner  than  now  asked. 

Peas — ^Producers  are  becoming  increasingly  “cooky” 
as  to  disposal  of  any  little  unsold  reserves,  tieveral  of 
them  have  announced  that  they  expect  to  lock  up  empty 
warehouses  on  March  1st,  and  it  is  rumored  around 
that  at  least  some  of  them  may  stay  locked  and  empty 
all  thru  1932;  as  there  is  a  very  serious  problem 
ahead  of  many  of  them  as  to  how  they  are  going  to  get 
working  funds  without  re-capitalizing  which  is  not  so 
easy  to  do  just  at  this  time. 

It  would  appear  that  the  better  class  pea  canner  will 
have  things  more  to  his  liking  on  1932  operations  as 
credit  restrictions  are  going  to  automatically  freeze  out 
much  bothersome  competition. 

Prices  continue  unchanged  at  present ;  but  with  firm 
undertone.  Standard  No.  4  Alaskas  still  available  at 
85c  to  90c;  there  is  a  report  on  the  street  that  one  big 
buyer  grabbed  30,000  cases  out  of  Wisconsin  priced  in 
the  80’s  this  past  week. 

("alifoniia  Fruits — The  price  control  plan  has 
stiffened  things  with  all  distributors;  although  there 
is  still  a  very  pliant  attitude  with  most  of  them ;  they 
incline  toward  making  early  sale  of  their  cheap  hold¬ 
ings  at  a  fair  profit  above  their  low  costs  rather  than 
try  to  follow  the  market  upward  right  now. 

There  will  be  a  period  of  slack  selling  from  the  coast ; 
this  is  apparently  anticipated ;  and  if  they  can  out  stay 
the  buyers  there  is  no  question  but  that  prices  can 
ultimately  be  put  up  where  they  belong ;  but  they  will 
only  stay  there  provided  over-packs  can  be  thereafter 
avoided. 

Salmon — The  new  prices  supposed  to  apply  from  can- 
ners  have  not  yet  become  effective  locally  as  far  as 
retail  operations  are  concerned;  most  jobbers  are  work¬ 
ing  from  fair  reserves  bought  at  old  levels ;  and  a  few 
resales  have  taken  place  between  jobbers  at  very 
modest  advances  from  the  low  prices,  altogether  the 
problem  of  climbing  out  of  the  low  price  dip  is  some¬ 
what  of  an  extended  procedure  before  it  becomes 
generally  effective. 

Lent  will  show  stimulated  use  of  salmon  and  may 
perhaps  clarify  the  entire  situation  along  the  lines 
producers  anticipate. 


GULF  STATES  MARKET 

By  "BAYOU.” 

Special  Correspondent  of  "The  Canning  Trade." 


Canned  Shrimp  Moves  Lightly — No  Canning  of  Shrimp 
Here — Prices  Held  Firm — Oyster  Pack  Very  Light — 
Oyster  Prices  Within  Reach  of  All. 

Mobile,  Ala.,  Jan.  21,  1932. 

SHRIMP — A  comedian  on  the  stage  said  the  other 
day  that  if  prosperity  is  around  the  comer,  it 
must  be  dizzy  by  this  time  turning  comers,  be¬ 
cause  it  is  taking  an  awful  long  time  to  get  here. 

Yes,  we  are  all  more  or  less  anxiously  "waiting  and 
longing  for  prosperity,  but  I  am  afraid  that  we  are 
looking  for  it  in  the  way  that  it  can’t  come.  We  are 
looking  for  those  inflated  prices  of  labor  and  material 
which  only  exist  in  war  time. 

And  after  all,  what  does  it  matter  if  we  make  big 
money  and  have  to-  spend  big  money  for  living  expenses 
and  a  few  luxuries?  We  don’t  get  anywhere  with  it 


and  are  simply  kidding  ourselves  in  believing  that  we 
are  living  in  an  era  of  big  prosperity. 

The  great  difficulty  is  that  we  are  finding  it  so  hard 
to  adjust  ourselves  to  low  prices  for  our  product  and 
for  our  labor  and  this  is  what  it  will  have  to  settle 
down  to  before  the  machinery  of  commerce  can  func¬ 
tion  properly.  The  millionaire  will  have  to  figure  in 
terms  of  thousands  instead  of  millions,  the  capitalist  in 
terms  of  hundreds  instead  of  thousands,  and  the  wage 
earner  in  terms  of  reduced  salary  to  conform  to  the 
present  low  cost  of  living.  In  the  case  of  seafood  can- 
ners,  they  will  have  to  forget  that  there  was  ever  such 
a  thing  as  $2.50  per  dozen  shrimp  and  $1.25  per  dozen 
oysters,  but  interest  yourself  and  work  happy  selling 
one-dollar  shrimp  and  seventy-five-cent  oysters. 

Practically  all  foodstuff  has  dropped  to  about  half 
of  what  it  was  five  years  ago,  and  so  has  clothes,  fur¬ 
niture,  etc.,  and  last  but  not  least,  you  can  get  a  much 
more  classy  and  stunning  car  today  for  one  thousand 
dollars  than  you  could  get  five  years  ago  for  fifteen 
hundred,  so  if  you  are  not  in  the  “down  and  out”  class 
but  are  still  getting  a  fair  share  of  the  “worldly  goods,” 
why  holler  about  depression? 

You  haven’t  been  hit  yet.  The  chances  are  that  you 
have  not  been  cut  down  in  proportion  to  the  reduction 
of  the  cost  of  living. 

Now,  if  everybody  will  use  a  portion  of  the  dollars 
and  cents  (not  sympathy)  that  they  are  earning 
towards  relieving  the  unemployment  situation,  this 
would  go  a  long  ways  towards  making  better  times  and 
the  whole  world  happier,  but  unfortunately  for  the 
worthy  needy,  those  that  are  earning  are  holding  too 
tightly  to  their  spare  dollars  and  dishing  out  too  much 
cheap  sympathy  and  discouraging  talk  instead. 

There  is  some  movement  of  canned  shrimp,  and  while 
no  great  activity,  yet  there  is  one  consolation,  and  that 
is  that  it’s  all  going  out  and  nothing  coming  in,  because 
there  are  no  shrimp  being  canned  in  this  section,  and 
there  are  none  expected  to  be  canned  until  next  Fall. 

I  will  now  use  the  lines  of  the  radio  announcer:  “By 
special  permission  of  the  copyright  owners,”  the  price 
of  canned  shrimp  is  $1.10  per  dozen  for  No.  1  medium 
and  $1.25  per  dozen  for  No.  1  fancy,  f.  o.  b.  factory. 

Oysters — The  oyster  pack  is  holding  its  own,  of  what 
there  is  to  hold,  but  as  there  are  only  a  few  factories 
canning  oysters,  the  pack  is  a  light  one  at  its  best. 
One  redeeming  feature  is  that  the  oysters  are  in  fine 
shape  to  can,  being  in  prime  condition,  therefore  the 
product  put  up  is  a  quality  pack  in  every  sense  of  the 
word. 

The  raw  oyster  shippers  had  a  quiet  week  due  to 
warm  weather,  but  this  week  opened  up  with  cold 
weather  and  better  business  is  expected. 

The  immediate  requirements  of  the  trade  having 
been  supplied,  the  movement  of  cove  oysters  is  ex¬ 
pected  to  slack  up  and  the  buying  will  be  done  in 
smaller  quantities. 

The  price  of  oysters  is  well  within  the  reach  of  all 
and  that  is  what  is  needed.  Other  staple  food  stuff  is 
low  in  price  and  when  cove  oysters  and  canned  shrimp 
are  on  the  shelf  of  the  retail  groceryman  with  a  dime 
tag  in  front  of  it,  then  it  makes  it  quite  attractive  to 
the  housewife  to  include  a  can  of  sea  food  at  this  low 
price,  because  it  adds  so  little  to  her  purchase. 

We  want  to  make  it  interesting  and  to  the  advantage 
of  the  house  wife  to  serve  canned  foods  on  her  table 
regularly  and  the  high  quality  of  the  product  should 
be  maintained  as  also  the  simplicity  of  preparing  it  for 
the  table  featured. 

The  price  of  cove  oysters  is  75c.  per  dozen,  f.  o.  b. 
cannery. 


January  25,  1932 
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CALIFORNIA  MARKET 

By  “BERKELEY,” 

Special  Correspondent  of  "'The  Canning  Trade.” 


The  Pack  Figures — Show  Heavy  Curtailment  As  Com¬ 
pared  With  1930 — Apricots  Only  Item  to  Equal  the 
Very  Light  Pack  of  1930 — Figures  for  Oregon,  Wash¬ 
ington  and  Idaho — Retailers  Plan  New  Attack. 

San  Francisco,  January  21,  1932. 

HE  PACKS — An  interesting  feature  of  the  week 
has  been  the  releasing  of  fruit  and  vegetable  pack 
statistics  for  California,  Oregon,  Washington  and 
Idaho  for  1931.  While  many  of  the  figures  had  already 
made  their  appearance,  especially  those  covering  early 
fruit  and  vegetable  packs  in  California,  some  new  ones 
made  their  appearance  and  it  has  been  possible  for  the 
first  time  to  get  the  completed  list  together.  Canned 
figs  are  not  included  in  the  California  fruit  pack  figures, 
but  will  be  brought  out  separately,  as  in  past  years. 
Last  year,  an  innovation  was  made  by  reducing  Cali¬ 
fornia  canned  fruit  figures  to  the  basis  of  the  No.  21/2 
size  and  this  has  been  done  again  this  year  for  the  sake 
of  accurate  comparison.  Figures  for  the  Northern 
and  Central  California  pack  were  compiled  by  the 
Canners  League  of  California  through  Secretary  Pres¬ 
ton  M(;Kinney,  while  those  for  Southern  California  were 
compiled  by  C.  A.  Winkler,  secretary  of  the  Southern 
California  Canners  Association. 

The  1931  pack  of  fruits  and  vegetables  in  California, 
with  the  fruits  based  on  the  No.  21/2  size,  amounted  to 
18,304,054  cases,  as  compared  with  the  1930  pack  of 
30,652,946  cases,  indicating  just  how  drastic  has  been 
the  pack  curtailment  program.  The  combined  pack  of 
fruits  and  vegetables  in  Oregon,  Washington  and  Idaho 
was  6,395,288  cases,  so  that  the  entire  Pacific  Coast 
pack  for  1931  proved  about  five  million  cases  less  than 
the  pack  of  California  alone  in  1930. 

The  1931  pack  of  fruits  in  California,  on  the  basis  of 
the  No.  21/2  can,  was  as  follows:  Apricots,  2,005,724 
cases;  cherries,  199,801;  grapes,  16,862;  pears,  1,808,- 
655 ;  freestone  peaches,  71,966 ;  cling  peaches,  8,348,652 ; 
plums,  90,794,  and  other  fruits,  127,127,  a  grand  total 
of  12,669,581  cases. 

The  vegetable  pack  for  California  is  listed  as  in  past 
years,  all  grades  and  sizes  being  combined.  This  was 
as  follows:  Asparagus,  1.747,499  cases;  string  beans, 
99,548;  peas,  80,570;  spinach,  1,339,700;  tomatoes, 
1,005,507 ;  tomato  products,  1,169,850,  and  other  vege¬ 
tables.  191,799,  a  grand  total  of  5,634,473  cases. 

Southern  California  contributed  628,573  cases  to  the 
fruit  pack,  as  follows:  Apricots,  221,974  cases;  free¬ 
stone  peaches,  7,443 ;  cling  peaches,  395,469,  and  other 
fruits,  3,687,  a  total  of  628,573  cases.  The  pack  of 
vegetables  in  Southern  California  for  1931  amounted 
to  317,304  cases,  divided  as  follows:  Tomatoes,  155,177 
cases;  tomato  products,  73,796,  and  other  vegetables, 
88,331. 

The  California  pack  of  fruits  for  salad,  manufactured 
from  fruits  already  listed,  and  therefore  not  in  addition 
to  these  totals,  amounted  to  1,384,643  cases.  The  1930 
pack  was  1,659,659  cases. 

The  1931  nack  of  apricots  nosed  out  the  1930  pack  by 
a  very  small  margin,  but  the  1930  pack  was  an  exceed¬ 
ingly  small  one,  being  less  than  half  that  of  1929.  The 
cherry  pack  for  1931  was  but  about  one  half  that  of 
the  preceding  year,  the  pack  of  freestone  peaches  was 
but  little  more  than  one  half,  and  the  same  was  true  of 
plums  and  miscellaneous  fruits.  The  pack  of  grapes 


was  but  little  more  than  one-fifth  that  of  1930.  The 
pack  of  pears  showed  a  slight  falling  off  and  cling 
peaches  showed  a  decline  of  more  than  4,700,000  cases. 

The  vegetable  pack  showed  a  falling  off  in  every 
variety,  that  of  spinach  more  closely  approaching  1930 
figures.  The  pack  of  string  beans  was  about  half  that 
of  the  year  before,  but  the  pack  of  tomatoes  was  less 
than  one-quarter  that  of  1930,  while  tomato  products 
were  almost  exactly  one-third  of  the  1930  pack.  In¬ 
cluded  in  the  pack  of  tomato  products  were  419,561 
cases  of  tomato  juice  and  96,896  cases  of  tomato  paste. 

Figures  of  fruit  and  vegetable  packs  in  Oregon, 
Washington  and  Idaho  were  compiled  by  the  Northwest 
Canners  Association,  Portland,  Ore.  Both  fruits  and 
vegetables  showed  a  falling  off,  with  the  vegetable 
pack  decidedly  smaller.  , 

The  fruit  pack  of  Oregon  for  1931  was  as  follows: 
Apples,  178,725  cases;  black  raspberries,  40,167 ;  black¬ 
berries,  139,167 ;  cherries,  114,886 ;  gooseberies,  18,- 
269;  loganberries,  398,590;  plums,  1,409;  pears,  813,- 
751 ;  rhubarb,  11,271 ;  raspberries,  107,102 ;  straw¬ 
berries,  158,335,  jams,  jellies  and  preserves,  28,590,  and 
miscellaneous  fruits,  11,104  cases,  a  grand  total  of 
2,685,989  cases. 

The  vegetable  pack  of  Oregon  for  1931  was  as 
follows:  Green  asparagus,  1,001  cases;  beets,  30,776; 
corn,  3,231;  carrots,  6,742;  pickles,  32,588;  pumpkin, 
18,421 ;  parsnips,  7,293 ;  sauerkraut,  1,761 ;  string  beans, 
108,652;  tomatoes,  10,981;  tomato  juice,  875,  and 
miscellaneous  vegetables,  3,753,  a  total  of  226,074  cases. 
No  cabbage,  onions  or  turnips  were  packed  and  it  is 
interesting  to  note  that  the  pack  of  carrots  was  but 
6,742  cases,  as  compared  with  137,137  cases  for  1930. 
There  was  also  a  heavy  falling  off  in  the  pack  of  beets. 

The  Washington  fruit  x>ack  for  the  year  was  as 
follows:  Apples,  770,133  cases;  black  raspberries,  38,- 
597;  blackberries,  484,890;  apricots,  18,599;  cherries, 
97,232;  gooseberries,  19,881;  huckleberries,  16,966; 
loganberries,  76,665;  pears,  1,067,081;  prunes,  94,311; 
rhubarb,  9,297 ;  raspberries,  236,535 ;  strawberries, 
27,598;  jams,  jellies  and  preserves,  4,943,  and  miscel¬ 
laneous  fruits,  598,  a  total  of  2,963,326  cases. 

The  vegetable  pack  of  Washington  was:  Green 
asparagus,  26,280  cases;  beets,  27,450;  com,  3,156; 
carrots,  11,294;  pickles,  29,022;  peas,  112,050;  sauer¬ 
kraut,  60,814;  string  beans,  129,225;  pumpkin,  8,949; 
tomatoes,  25,936;  tomato  juice,  4,015,  and  miscellane¬ 
ous  vegetables,  213,  a  total  of  438,404  cases. 

The  Idaho  fruit  and  vegetable  pack  for  1931  amount¬ 
ed  to  81,495  cases,  divided  as  follows:  Apples,  15,500 
cases ;  prunes,  337 ;  peaches,  326 ;  tomatoes,  190 ;  com, 
68,142. 

Retailers  Plan  New  Attack — ^To  gain  the  advantage 
of  chain  store  organization  while  preserving  their  in¬ 
dividual  ownership,  retail  grocers  of  San  Francisco  and 
vicinity  are  studying  the  program  of  the  Independent 
Grocers’  Alliance  of  America.  At  a  meeting  held  dur¬ 
ing  the  week  in  the  headquarters  of  Haas  Bros.,  whole¬ 
sale  grocers.  Third  and  Channel  streets,  the  plan  was 
explained  to  more  than  two  hundred  independent 
grocers. 

Jacques  Phelps,  organizer  and  field  representative  of 
the  alliance,  presided  at  the  meeting,  the  object  of 
which  was  the  formation  of  the  128th  unit  of  the 
organization.  The  alliance  is  a  buying,  advertising  and 
merchandising  organization  and  one  with  widespread 
influence  in  other  parts  of  the  country. 

An  interesting  feature  of  the  meeting  was  the  display 
of  a  model  store  in  the  warehouse  of  Haas  Bros.,  the 
store  being  completely  stocked  and  equipped.  This  will 
be  kept  on  exhibition  for  sixty  days. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tl^omas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2^..... . 

Peeled,  No.  2% . 

Large,  No.  2^ . 

Peeled,  No.  2% . 

Medium,  No.  2V^ . 

Green  Mammoth,  No.  2V4-~ . . 

Medium,  No;  2% . 

Small,  No.  2% . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


Balto.  N.Y. 


3.76 

4.60 

3.25 

3.25 


.  3.60 

.  2.86 

3.40  3.10 

2.80  2.70 


BAKED  BEANS$ 

16  oz . 

No.  . 

No.  10  . 


.50  ... 
1.06  _. 
3.25  .. 


BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .60  .67% 

Standard  Cut  Green,  No.  io .  3.50  3.00 

Standard  Whole  Green,  No.  2 . 90  .96 

Standard  Cut  Wax.  No,  2 . 76  ....... 

Standard  Cut  Wax,  No.  10 .  3.76  . 

Red  Kidney  Standard  No.  2 . 90  . 

Standard,  No.  10 .  4.26  . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.65  1.65 

No.  10  . 8.00  - 

No.  2  Medium  Green .  1.46  ........ 

No.  10  .  7.00  - 

No.  2,  Green  and  White . 95  . 

No.  10  .  6.26  . 

No.  2,  Fresh  White . 76  .80 

No.  10  .  4.00  - 

Soaked,  No.  2 . 76  ~~.... 


BEETS* 

Baby,  No.  2 . . . 

.  1.40 

.  1.10 

— 

Whole,  No.  8 . 

.  1.10 

Whole,  No.  10 . 

.  3.60 

4.00 

. 80 

.96 

.  2.85 

Diced,  No.  10 . 

.  3.76 

- - 

CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 


Standard,  No.  2 . 65 

No.  2%  . 80  .82% 

No.  3  . .'. . 86  .86 

No.  10  .  2.66  2.66 

SPINACH* 

Standard,  No.  2 . 76  .76 

No.  2%  .  1.16  . 

No.  3  .  1.20  1.16 

No.  10 .  3.60  3.60 

SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  .  1.16  . 

Standard  Green  Com,  Dried  Limas, 

No  2  .  1.00  . 

(Triple)  No.  2  (with  tomatoes) .  1.16  . 

SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.  factory . 76  . 

No.  2%  .  1.00  .90 

No.  3  .  1.10  1.00 

No.  10  .  3.00  3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 67% . 

F.  O.  B.  County . 55  .60 

No.  2  . 85  . 

F.  O.  B.  County . 80 

No.  3  . .  1.26  . 

F.  O.  B.  County. . 1.20  ........ 

No.  10  . 3.60  _ 

F.  O.  B.  County .  3.40  . 

Standard.  No.  1 . 65  . 

F  O.  B.  County . 52t4 . 

No.  2  . 76  .67% 

F.  O.  B.  County . 72% . 

No.  3  .  1.16  . 

F.  O.  B.  County .  1.10  1.06 

No.  10  .  3.36  . 

F.  O.  B.  County .  3.20  3.16 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 37%  .37% 

No.  10.  Whole  Stock .  2.60  2.26 

Standard,  No.  1  Trimmings . 86  ........ 

No.  10  Trimmings .  2.00  ~«.... 


CANNED  FRUITS— Continued 

Balto.  N.Y, 

PEACHES* 


California  Standard,  No.  2%,  Y.  C.  1.36  1.40 

Choice,  No.  2%,  Y.  C .  1.66  1.60 

Fancy.  No.  2%.  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 86  . . 

Seconds.  Yellow,  No.  3 . 

Pies.  Unpeeled,  No.  3 . 

Peeled,  No.  10 .  4.26  . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% .  1.60  1.35 

Sliced  Standard,  No.  2% . 1.35  1.20 

Sliced,  Extra,  No.  2 .  1.16 

Sliced  Standard,  No.  2 .  1.00 

Shredded,  Syrup,  No.  10 . 

Crushed.  Extra,  No.  10 .  6.00  . 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup.  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1.. 
Extra,  Preserved,  No.  2.. 
Standard  Water,  No.  10 

FRUITS  FOR  SALAD* 


Fancy,  No.  2% .  2.60 

No.  lOs  .  9.60 


Canned  Fish 

HERRING  ROE* 


10  oz . 76 

17  oz . 80 

19  cz .  1.00 


CARROTS* 

Standard  Sliced,  No.  2 . 76  . . 

Sliced.  No.  10 .  3.26  - 

Standard  Diced,  No.  2 . 66  ....... 

Diced,  No.  10 . 3.26  - 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 80 

Extra  Standard,  No.  2 . 

Extra'  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . .  .80  ........ 

Extra  Standsurd,  No.  2........„..» . 70  ........ 

Standard,  No.  2 . 66  .60 

Standard.  No.  10 . .......  ...— 

Crushed,  Fancy,  No.  2 . 8(J  . . 

Extra  Standard,  No.  2 . 67% . 

Standanrd,  No.  2....... . . . 62%  .60 

Standard,  No.  10 .  3.86  4.25 

HOBaNY* 

Standard  Split,  No.  3 .  1.00  . . 

Split.  Np.  10 _ 8.00  . — 

MIXED  VEGETABLES* 

Standard  No.  2 . 82% . 

No.  10  .  4.26  - 

Fancy,  No.  2....._ .  1.06  ....... 

No.  10  . 6.00  _ 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.00  ........ 

PEAS* 

Petit  Pois,  Is . 72% . 

No.  2  Fancy  Sweets,  2s... .  1.70 

No.  3  Fancy  Sweets,  2s .  _......  1.60 

No.  4  Fancy  Sweets,  2s .  1.30 

No.  5  Fancy  Sweets,  2s .  1.20 

No.  5  Std.  Sweets,  2s .  1.00 

No.  4  Early  June,  Is . 80 

No.  1  Std.  Alaskas,  2s...._ — . . 1.20 

No.  2  Std.  Alaskas,  28 .  1.06  ........ 

No.  3  Std.  Alaskas,  2s..............„ . 96  1.00 

No.  4  Std.  Alaskas,  28 . 90  1.06 

No.  2  Std.  Alaskas,  10s . 

No.  3  Std.  Alaskas,  lOs .  5.25  6.25 

No.  4  Std.  Alaskas,  10s .  6.00  5.00 

PUMPKIN* 

Standard,  No.  2% . 90  tl.OO 

No.  8 . . : _  1.00  tl.06 

No.  10 . 8.00  *8.10 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water... 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack . . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . . 

No.  3  . 

No.  10,  water _ _ 

No.  2,  Preserved . 

No.  2,  in  Syrup . . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10 . . . 

CHERRIES* 

Sta'ndard  Red,  Water,  No.  2.... 

White  Syrup,  No.  2 . 

Extra  Preserv^,  No.  2 . 

Red  Pitted.  No.  10 . . 

California  Standard,  2%..~ . 

Choice,  No.  2% . 

Fancy,  No.  2%............„........... 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . 

No.  1  Juice . 

No.  6  Juice . 


3.00 

1.25 

3.60 


1.60  1.40 

1.80  1.66 


4.00 


. .  1.60 

6.60  4.76 


6.26  . 

2.40  1.90 

2.60  2.26 
_  2.60 


.65  . 

1.10  1.00 

3.30  4.25 

.76  _ 

3.26  . 


PEARS* 


Standards,  Keifer  No.  2,  in  syrup..  1.00  ....... 

Fancy.  No.  2% . .  1.60  . . 

California  Bartletts,  Standard  2%..  2.40  1.75 

Fancy  . . .  2.16 

Choice  .  2.76  1.96 

Standard  No.  10 .  6.60  6.26 


LOBSTER* 


Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz .  3.26 

%-lb.  cases,  4  doz. . .  .......  1.60 


OYSTERS* 

Standards,  4  oz 

5  oz . 

8  oz . 

10  oz . . 

Selects,  6  oz.  . 

SALMON§ 

Red  Alaskas,  Tall,  No.  1 . 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  % . 

Pink,  Tall,  No.  1 _ 

Sockeye  Flat,  No.  1 . 

Flat.  No.  % . 

Chums.  Tall  . 

Medium.  Red,  Tall.......... 

SHRIMPg 

Dry,  No.  1 . . 

Wet.  No.  1,  Large 

SARD’NESg  (Domestic),  per  case 


%  Oil,  keyless .  tS.OO 

%  Oil,  Demrated,  keys .  *8.66 

%  Oil,  Tomato,  (barton .  .......  *4.10 

V4  Oil,  carton . *4.10 

%  Mustard,  Keyless . .  *8.20 

%  Mustard,  Keyless......................^..  ........  *2.90 

California  Oval,  No.  1 . :....  3.00  *2.95 

TUNA  FISHg  (California),  per  ease 

White,  %8  .  8.60 

White,  Is  . 18.00 

Hue  Fin,  % .  6.76 

Blue  Fin.  Is .  12.60 

Striped,  %  .  8.36  . 

Striped,  V>s  .  4.65  6.26 

Striped,  Is  _  8.26  11.60 

Yellow,  %s.  Fancy .  4.66  . 

Yellows,  %s.  Fancy .  7.80  6.60 

Yellow,  Is  .  13.56  12.60 


1.40 

1.26 


2.46  2.36 

1.76  . 

1.86  . 

"'.77%‘l.07% 

.97% . 

3.85  . . 

.76  _ 

.92%  .97% 

2.00  _ 


1.00  *1.10 


2.00  *2.20 

2.26  . 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTEIR,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaxinee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

BEAN  SNIPERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Petr  and  Bean  Seed. 
BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

BOXES,  Corrugated  Paper. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltmire. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md. 
BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 
BURNERS,  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Ins.,  Baltimore. 

BY-PRODUCn’S,  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 
CANNERS,  Fruits  and  Vegetables,  Etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
'cans,' ’Tin,  All  Kinds.  ' 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimoce. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md, 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ayars  ach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  R  bins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work : 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Baltimore. 

The  Scott  Viner  Co.,  Columbua,  O. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLEStS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Mortal,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Mach.  Co..  Salem,  N.  J. 

Rerlin-Chapman  Co.,  Berlin,  Wis, 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  M  rral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

CORRUGATED  PAPER  PRODUCTS  (Boxes, 
Bottle  Wrappers,  Etc.). 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Eklw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Corn  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTEJRS,  Vegetable,  Mincemeat,  Etc. 

Burton,  Cook  &  Co.,  Rome,  N.  Y. 

CULTURES,  Inoculation. 

Straburger  &  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
DRYERS,  Drring  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw,  Renneburg  &  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 
FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food(  not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Eltc. 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
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FINANCING  AND  WAREHOUSING. 
Guardian  Warehousing  Co.,  Chicago. 
Wakem  &  McLaughlin,  Chicago. 


FINISHING  MACHINES,  Catonp.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 
Friction  Top  Cans.  See  Cans,  Tm. 

Fruit  Graders.  See  Clean.  A  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machin«. 

Fruit  Presses.  See  Cider  Makers  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 


GENERAL  AGENTS  for  Machinery  Mfrs*. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 
INOCULATION,  for  Peas.  Etc. 

Strasburger  A  Siegel,  Baltimore. 


INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  KetUes.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianai^lis,  Ind. 
SpraErue-Sells  Corp.»  Hoopeston,  111- 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem, 
Berlin-Chapman  Co.,  Berlm,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 
A.  K.  Robins  A  Co.,  Inc.,  Baltinaore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
Zastrow  Mach.  Co..  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


KRAUT  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  III.  . 
Westminster  Mach.  Works,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

R.  J.  Kittredge  A  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  D'oeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 


LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  A  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 


MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 


OYSTER  CANNERS’  MACHINERY, 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 
Paper  Boxes.  See  Currog.  Paper  Products. 


PARING  MACHINES. 
Sinclair-Scott  Co.,  Baltimore. 


PASTE,  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc-,.  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Ps. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Continental  Seed  Co.,  Toledo,  Ohio. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  O. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PECTIN,  Apple,  Powdered. 

Spess  Mfg.  Co.,  Kansas  City,  Mo. 

PEELING  KNIVES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 
PEELING  MACHINES.  ' 

A_.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 
PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY.  . 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Etaltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slayman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 
SALT  DISTRIBU'nNIG  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SaniUry  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 
SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Spragu^Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 
SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Continental  Seed  Co.,  Toledo,  Ohio. 

Gallatin  Valley  Seed  Co.,  Bozman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  C!o.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 
SHEET  BIETAL  WORKING  MACHINERY. 

E.  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  A  Co.,  Baltimore. 


SETVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES.  Corp. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  Sm  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  General 
Agents. 

STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  BXc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  (3o.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  MeUI. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  &  Cot,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 

Ticket  Punches.  See  Stencils. 

TIN  PLATE. 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  O. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  ft  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit,  VegeUbles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 

WRAPPERS.  Corrugated,  Bottle. 

Hinde  ft  Dauch  Paper  Co.,  Sandusky,  O. 


January  25,  1932 


THE  CANNING  TRADE 


MANUFACTURERS  OF 

Green  Pea  Viners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
,  Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMBS  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO.,  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  * 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 
(REEVES  Transmission) 


CHISHOLM -RYDER  COMPANY,  Incorporated 


Hybrid  Lines  of  Sweet  Corn 


Stowell’s  Evergreen  Family  Country  Gentleman  Family 

Two  pairs  oj  Inbred  parents  combined  to  produce  Hybrid  strains,  the  central 
ear  in  each  case  being  the  resulting  Hybrid. 

UNIFORMITY  of  Growth  and  Maturity  and  INCREASE  in  Yield  are  the  out¬ 
standing  factors  in  this  new  method  of  corn  breeding. 

CANNERS  who  have  used  our  Hybrid  stocks  have  found  not  only  increased  ton¬ 
nage  per  acre  but  also  an  increase  in  the  number  of  cases  packed  per  ton  of  ears. 


We  can  furnish  Hybrid  lines  of  leading  varieties  and  solicit  your  inquiries. 

Associated  Seed  Growers,  Inc. 

*  Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 


